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Pursuing Their Passions
By Kerry M. King ("85)

What do the creators of T-shirts,

Essay
children’s books, and yarn have
in common? Support from The 40 Beads of Hope
Fifth-Year Insti f
ifth-Year Institute for young By Ali Carroll (08) |
entrepreneurs. ]

An American
woman offers hope to African
women through jewelry that
bridges cultures.

Turning Funny
into Money

By Jane Bianchi ("05)

Business savvy

plus a healthy sense of college
humor equals a multimillion- PROFILE
dollar company for Ricky Van

Veen ("03) and Zach Klein ('04). 46 Crossroads

By Arthur Nelson ('07)

For scholar and scientist Chris
Jackson ("08), academics have
always been interdisciplinary.

Joe Lawson ("90)
takes his ad
cavemen to

CONSTANT & TRUE

Hollywood. 78 Nomads No More ol
By David Fyten 1,,. 3‘
When the dean who ; '_'_
Carol Barbee (1) hired Elizabeth Phillips L
writes a new epi- asked what she could ‘
sode in her life. contribute to a“good \ I¥ b '.I.

Baptist college,” she
replied, “Criticism.’
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AKE FOREST HONORED

two faculty members and
two alumni during Fall Convoca-
tion October 30 in Wait Chapel.
The annual recognitions were
made prior to a keynote address
by James H. Billington, the librar-
ian of Congress.

Professor of Mathematics
Ellen Kirkman received the Donald
O. Schoonmaker Faculty Prize for
Community Service in recogni-
tion of her commitment to the
Wake Forest and Winston-Salem

communities since joining the fac-
ulty in 1975. The award is named
in memory of the late Donald

Schoonmaker, a political science
professor who died in 1993.
Stewart Carter, professor of
music and department chair,
received the Jon Reinhardt Award
for Distinguished Teaching. Carter
joined the faculty in 1982. Nomi-
nations for the Reinhardt Award
are made each year by alumni
who are celebrating the tenth
anniversary of their graduation.



The award is named in memory

of Jon Reinhardst, a political sci-
ence professor who died in 1984.

President Nathan O. Hatch
presented the Marcellus E. Wad-
dill Excellence in Teaching Award
to Sally Smith (75), of Greens-
boro, North Carolina, and Jared
Rashford (MAEd ’00), of Wood-
stock, Georgia. Each received a
$20,000 cash award.

Smith, who graduated with a
degree in psychology, went on to
earn a Master of Education degree
from the University of North Caro-
lina at Greensboro. She teaches
sixth-grade language arts and
social studies at Kernodle Middle
School in Greensboro.

Rashford teaches science and
Spanish and serves as the chair
of the gifted education program
at Alpharetta High School in
Georgia. He is currently a doc-
toral candidate in science educa-
tion at Georgia State University.

The Waddill Award is given
annually to two alumni, one
who teaches on the elemen-
tary level and one on the
secondary level. The award
is funded by David Waddill
of Rye, New York, in honor
of his father, Professor
Emeritus of Mathematics
Marcellus Waddill.

In his remarks, Billington,
the librarian of Congress for

the past twenty years, linked the
free flow of knowledge to the
spread of freedom around the
world. “The digital revolution has
created new possibilities for uni-
versalizing the Jeffersonian ideal
of knowledge as the basis for
democratization,” he said.

Billington, the author of The
Face of Russia, called that country
“a vital test case for the future of
freedom. It has become, for the
first time in its modern history, a
nation-state rather than an empire,
and formally at least, a democra-
cy rather than an autocracy, but it
is still the Wal-Mart of weapons
of mass destruction.”

A former history professor
at Princeton and
Harvard universities,
Billington led the cre-
ation of the “American
Memory” National
Digital Library, which
makes freely available

online nearly 11 million Ameri-
can historical items from the
collections of the library and
other research institutions.
Recently, the Library of Congress
has teamed up with UNESCO
and libraries from around the
world to launch the World Digital
Library, modeled after the

“American Memory” project.
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President Hatch presents the Waddill Award
to Sally Smith (’75), above, and Jared
Rashford (MAEd ’00), below. Professor

of Mathematics Ellen Kirkman, at left,
received the Schoonmaker Faculty Prize.
Dean of the College Deborah L. Best (70,
MA °72) presents the Reinhardt Award to
Professor of Music Stewart Carter.
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Peril and promise
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Immigration conference co-organizer
David Coates, Worrell Professor of
Anglo-American Studies, far right,

with panelist Robert Rector of the
Heritage Foundation

Conference speakers explore both sides of the immigration issue.

ROMINENT FIGURES from
Peither side of the political
fence converged at one border
point as keynote speakers at a
three-day conference on immi-
gration held at Wake Forest in
early October: that immigration
may be fraught with peril, but is
also filled with promise.

Ray Marshall, Audre and Bern-
ard Rapoport Centennial Chair
in Economics and Public Affairs
at the University of Texas-Austin,
and U.S. Senator Richard Burr
("78), a Republican from North
Carolina, delivered sobering yet
hopeful messages at the opening
and close of the symposium.

“Immigration: Recasting the
Debate,” part of the University’s
Voices of Our Time series of lec-
tures and symposia on important
issues of the day, featured a host

=

s

U.S. Senator Richard Burr (’78)
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of leading experts on the topic in
panel discussions October 3-5.
The conference was organized
by David Coates, Worrell Profes-
sor of Anglo-American Studies,
and Peter Siavelis, associate pro-
fessor of political science. Audio
and video transcripts of the
conference can be accessed at
www.wfu.edu/voices.

Marshall, who served as Sec-
retary of Labor during the Carter
Administration, noted that the
United States will experience
zero percent growth in its native-
born work force over the next
twenty years. “In order to grow
[economically],” he said, “we must
have immigration.”

Ideally, immigrant labor should
complement the skills of native
workers, he said. But, contrary to
popular belief, “many illegals are
competing with native low-wage
workers and displacing them.”
To remain competitive in the
global marketplace, he went on,
“we’ll need well-educated work-
ers. But as it stands, [America’s]
immigrants are mostly at the
lower literacy end of the spectrum.”

Marshall noted that illegal
immigration undermines one of
our foundational principles—the

rule of law—and said our sense
of national unity, which will be
crucial to our continued ability to
govern ourselves effectively, will
depend on how well we assimi-
late immigrants into the main-
stream of national life.

Among the steps Marshall
proposed for extracting us from
the immigration morass are to
tighten the controls on documen-
tation legitimacy; inaugurate
tougher sanctions against employ-
ers who hire illegals; adjust, on a
one-time-only basis, the status of
unauthorized immigrants; imple-
ment strong border controls; and
mount an international effort to
strengthen the “fundamentally
flawed” Mexican economy and its
inadequate judiciary and educa-
tion system so that the Mexican
people have viable employment
options in their home country.

Burr, who pinch-hit on short
notice for scheduled speaker Mel
Martinez (R-Florida) whose flight
was cancelled, said globalization
and its Siamese twin, immigra-
tion, is impacting every nation
on earth. Noting that countries
with annual indigenous birth
rates of less than 2 percent lose
population, he said Japan (with



its 1.32 percent birth rate), and

the European Union (1.68 percent)
must import several hundred
thousand immigrants each year

to sustain any kind of economic
growth.

With its 2.11-percent-and-
declining birth rate, Burr asked,
can the U.S. sustain its 3.5-percent
annual economic growth rate ten
years into the future? “Thank
God,” he said, “that we’re still the
place people want to come to.”

In building its vibrant high-
tech economy, North Carolina
has been fortunate in attracting
a critical mass of “immigrant” tal-
ent from California and abroad,
Burr said. With its population
projected to increase some 58
percent over the next eighteen
years, he said, the state is distinc-
tively well-positioned to attract
“the best and the brightest,”

CBS News’ legend Bob Schieffer signed
copies of his book before his Voices of Our
Time address in October.

and would be making a “terrible
mistake” if it did anything to dis-
courage foreigners who want to
attend college here.

Burr said Congress’ failure to
pass an immigration bill almost
was a foregone conclusion, given
that immigration “is just too hot
politically.” If Americans truly
want to reform the system, he
said, it’s in their hands. “If this
issue is to be resolved,” he said,
“this has to be a groundswell.”

—David Fyten

Immigration conference
keynote speaker Ray
Marshall, Secretary of
Labor under President
Jimmy Carter
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Speaker: Daniel Ellsberg
January 24

ORMER MILITARY analyst who

leaked the top-secret Pentagon
Papers to The New York Times. Presented
in conjunction with the Secrest Artists
Series presentation (January 17-18) of
the radio drama “Top Secret: The Battle
for the Pentagon Papers,” by L.A.
Theatre Works, starring Stacey Keach.

“Why Work: Business, Professions
and the Common Good”
March 27-28
Opening keynote speaker
David Brooks, The New York Times columnist

TWO-DAY CONFERENCE about the
challenges that face Americans
today in business and in the professions

of law and medicine.

“College of the Overwhelmed”
April 7
Keynote speaker: Richard Kadison,
co-author of College of the Overwhelmed:
The Campus Mental Health Crisis and What to
Do About It

ONE-DAY FORUM about various
Aaspects of campus mental health
that must be addressed by colleges
and universities.

For more information, visit wuww.wfu.edufvoices
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Inspired by seminar, students
create BioBotz start-up company

FTER TAKING A FRESHMAN
ASEMINAR designed to foster
entrepreneurial thinking, six stu-
dents have started their own non-
profit educational entertainment
company to teach children about
cell biology. “We want to take the
complexities inside a cell and
make them fun for kids to learn,”
says sophomore Mike Metzmaker,
from Rutland, Massachusetts.

The students were classmates
last year in a freshman seminar
on biophysics, “Harnessing Life’s
Molecular Machines: From AIDS
Tests to Hydrogen Cars,” taught
by Assistant Professor of Physics
Jed Macosko. In the course,
Macosko encourages students to
look at the molecular level of cells
for ideas that can be developed
into entrepreneurial ventures.

The six students—Metzmaker;
Sara Branson of Princeton, West
Virginia; Ashley Edwards of Dal-
las, Texas; Michael Epstein of
Orange, Connecticut; Jane Lee
of Little Ferry, New Jersey; and
Elizabeth Newman of Cincinnati,
Ohio—have created a startup

6 WAKE FOREST MAGAZINE

company named BioBotz. They
have received some funding from
the Office of Entrepreneurship
and Liberal Arts and from a pri-
vate supporter, but they are still
raising additional capital.

They plan to create a picture
book, an animated television
series, and
a video game
to get kids
excited about
the inside of the cell. “Every kid
goes through a stage where they
know all about dinosaurs, or
spaceships, or, more recently,
Pokemon. Why not things inside
the cell?” asks Branson.

Student artists William
Brown of Nashville,

Tennessee, and Jessica
Vogel of Metairie, Louisi-
ana, both seniors, have
drawn a few character
sketches for the company
and designed a Gumby-
inspired prototype toy. The
stuffed toy is modeled after
kinesin, the molecular
motor that walks around

&5is
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Six sophomores have started
their own company to pursue
ideas they developed in a fresh-
man seminar class. They hope
to use the animated “character”
myosin (below) for a Web site
and a cartoon or video game.

inside the cells of humans, plants,
and animals carrying bubble-like
cargo from place to place.

Each student works on differ-
ent aspects of the project, from
finance to creativity to market
research, and they all cooperated
on developing a storyline for
the picture book.
“We have a very
exciting story
involving our main
characters, kinesin, myosin, and
dynein, saving the cell from an
invading virus,” explains Metz-
maker. “You'll just have to read
it to find out how.”




Atomic detector raises the bar

in ‘nuclear forensics’

ROFESSOR OF CHEMISTRY

Brad Jones is leading a team
of researchers at four institutions
to develop the first handheld,
field instrument capable of detect-
ing and identifying radioactive
particles at the site of potential
contamination.

The device will enable author-
ities to quickly test dust, soil,
water, and crops in the event of
a terrorist attack such as a “dirty”
bomb. Jones, who specializes in
creating spectroscopic instru-
ments, saw the potential to adapt
a design he originally conceived
years ago to permit rapid field
testing for lead in blood samples.

“The proposed device repre-
sents a new way of thinking in
the field of nuclear forensics,” he
says. “Atomic emission spectrom-
etry is traditionally a laboratory-
based technique using very large,
very expensive instruments. With
immediate on-site results, resi-
dents could be given timely infor-
mation about a potential threat
or reassured that none existed
rather than waiting for samples
to be transported to laboratories
for analysis.”

Portability may also lead to
new applications of atomic spec-
trometry in the field such as test-
ing for contamination by pesti-
cides and other pollutants.

Jones’ “Tungsten Coil Atomic
Emission Spectrometer” is con-

structed using the metal coil
filament from a standard slide
projector bulb powered by a
12-volt battery, such as the type
used to start boats or automo-
biles. Environmental samples of
suspect particles are dissolved

in liquid, and droplets are placed
on the coil. The samples are dried
at low voltage and the residue
vaporized at 3,000 degrees, pro-
ducing a flash of light. Each
metal displays a unique color
signature, which is captured by a
fiberoptic sensor connected to a
laptop computer. Test results are
charted on a graph showing each
sample’s wavelength and intensi-
ty, allowing scientists to identify

Brad Jones: identifying sparks

specific elements and amounts
of radioactivity.

Jones notes that the radio-
isotopes likely to be stolen from
medical or industrial facilities
and used by terrorists are also
the most brightly emitting ele-
ments in atomic spectrometry.

Instrument manufacturer
Teledyne Leeman Labs is inter-
ested in the production and mar-
keting of the device once Jones’
research group perfects their
prototype. The three-year project
is being funded by the National
Science Foundation in conjunc-
tion with the Department of
Homeland Security.

www.wfu.edu/wowf DECEMBER 2007
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Randy Rogan: The use of cyberspace by radical factions is disarming.

Dynamies of terrorism

Communication professor Randall Rogan makes eye-opening trips to Israel.

WO TRIPS TO ISRAEL HAVE

BROUGHT HOME for com-
munication professor and chair
Randall Rogan how terrorism
has changed and will continue
to change world relations.

For his first trip, Rogan attend-
ed the “Defending Democracy,
Defeating Terrorism” fellowship
program, hosted by the Founda-
tion for Defense of Democracy—
a nonpartisan policy institute
created in response to 9/11 to
fight the ideologies that drive
terrorism. That these doctrines
are disseminated using easily
accessible mass communication
strategies fits Rogan’s interest
and expertise.

The foundation invited Rogan to
apply for an academic fellowship
in part because of his interests in
terrorism and communication.

8 WAKE FOREST MAGAZINE

He attended a ten-day conference
that included briefings by intel-
ligence analysts, many with expe-
rience dealing with groups such
as Hamas, Hezbollah, or Fatah,
and site visits to key conflict
areas, police operations head-
quarters, and a prison housing
convicted terrorists.

“We had access to the highest
level of Israeli government. We
were briefed on suicide bomber’s
activities in Israel and viewed
footage from a three-hour film
that Iran provided Hezbollah
and Hamas on how to construct
a suicide bomb vest,” says Rogan.
“Seeing how Israel manages
to exist as a democracy while
under siege on a daily basis was
enlightening. I came away from
the visit with a much deeper
and broader understanding and

knowledge about the Middle
Eastern conflict and its connect-
edness to global terrorism.”

During a second trip to Israel
for the International Institute for
Counter-Terrorism’s conference
on the global impact of terrorism,
he attended several workshops
including “Combating the Ideol-
ogy Behind Islamist Terrorism”
and “Cyberspace as a Platform
for Global Jihad Terrorism.”

How film, television, and the
Internet are used to spread the
influence of militant Islamists by
promulgating hatred, killing, and
death is an issue Rogan says we
can’t afford to ignore. Americans
accept that the freedom that comes
with open access to the World
Wide Web means that people will
create sites used for subversive
purposes—but should terrorist
Web sites be hosted in the U.S.?

“The use of cyberspace by
radical factions to promote ter-
rorist activity is disarming
because our culture generally
doesn’t give a lot of thought to
how Internet sites are used,”
Rogan says. “Researchers and
intelligence analysts estimate
that approximately 60 percent
of terrorist Web sites are hosted
on U.S. servers. And while the
instinct is to shut them down, it’s
a Catch-22 because although the
sites are used to recruit young,



often marginalized Muslims to
jihad, they also provide intelli-
gence resources where investi-
gators can learn about and track
these radical organizations.”

Though held in Israel, neither
conference specifically addressed
the Arab-Israeli conflict itself,
but instead centered on the use
of terrorism as a tactic. “Perhaps
most disheartening and disturb-
ing is how children are being
indoctrinated into believing that
they should kill and die for their
struggle, to not value life nor to
want to live, and that their reli-
gion not only justifies such think-
ing and actions but that it also
requires it of them,” Rogan says.
“There exist myriad examples of
video footage from Middle East
media outlets in which cartoon-
type characters teach school-age
children disrespect for others,
anti-Semitism, animal cruelty, and
that the death of non-believers
and the use of martyrdom to
bring it about are glorious.”

A skewed perspective exists—
at times fostered by the media—
that these kinds of extremist
communications come as a result
of oppression and that terrorism
is somehow mitigated or validated
because of it. A blurred line exists
between terrorist actions and the
idea that people have the right
to fight for what they feel is right.

Rogan says this asymmetry
between the terrorists and those
terrorized needs to be addressed.
“Americans hold themselves
and their allies highly account-
able for the actions of their sol-
diers, but we do not hold our
opponents to the same kind of
scrutiny. We are highly critical of
our own actions—trying to deter-
mine if we are doing the right
things for the right reasons —
but we often fail to engage in
the same level of analyses of the
groups that we are in conflict
with. Radical extremists strive to
frame their actions as retaliation
for political actions, foreign poli-
cies, and oppression. If, however,
a group admitted to committing
terrorist acts for religious domi-
nation, we’d explore it further.
But if we believe the acts have
taken place in retaliation for our
own or our allies” political actions,
we somehow view terrorism
differently, and this makes it dif-
ficult to find resolution,” he says.
“Political and social grievances
certainly do exist. Yet, radical
Islamists are advancing a con-
spiracy theory that Islam is under
attack from the West as a means
to appeal to a broad base of Mus-
lims and to motivate them to acts
of violence. Most people agree
that this distorts the true nature
and philosophy of Islam.

Regardless of one’s motivation or
cause, terrorism is a criminal tac-
tic of targeting civilians.”
Participating in counterterror-
ism efforts and traveling to Israel
has supplemented Rogan’s
already extensive knowledge
and experience in hostage crisis
negotiations. He has worked
with the FBI’s Critical Incident
Response Group in the crisis
management unit, and for him
hostage negotiation and terror-
ism are directly linked. “Basic
to dealing with terrorism is com-
munication and negotiation.
Understanding the communica-
tive dynamics of terrorism is cen-

tral to working toward resolution.

I hope to learn more about how
to communicate and negotiate
with terror groups, and if negoti-
ation is even possible in certain
contexts, such as with suicide
bombers. Given the proliferation
and potential threat of radical
Islamic terrorism in the U.S. and
Western Europe, understanding
the dynamics of terrorist negotia-
tion is essential.”

Visit www.wfu.edu/magazine for
online exclusives including a photo
gallery and audio presentation of
Professor of Communication Randall
Rogan’s experiences in Israel.

—Kim McGrath
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Transition

Helen Akinc retires from the Calloway School after a career of putting students first.

FTER A STELLAR TWENTY-
AYEAR CAREER, Helen Aking,
the assistant dean of student pro-
fessional affairs at the Calloway
School of Business and Accoun-
tancy, is saying farewell to Wake
Forest. But if ever “retirement”
were a misnomer for what comes
after full-time employment, it is
in Akinc’s case. With characteris-
tic energy and enthusiasm, she’s
looking forward to achieving per-
sonal goals.

“When I hit the speed limit
and turned fifty-five, I realized
that if I were going to pursue
other interests I'd have to start
now, and part of this means tak-
ing better care of myself so that
I can pursue my dreams for
many years to come.”

Akinc joined the Calloway
School in 1987 as an adjunct pro-
fessor to teach organizational
theory and behavior. She later
took on her most prominent role
as a student liaison—helping
business and accounting grads
prepare for a post-Wake Forest
life. She’s worked closely with the

10 WAKE FOREST MAGAZINE

Office of Career Services to help
students prepare for the transi-
tion from academic to profession-
al life— developing methods that
have become a model for other
schools and departments within
the University.

“Helen always exhibited great
interest in individual students and
has an appreciation not only for
business, but business grounded
in a liberal arts perspective,” says
director of Career Services Bill
Currin ("60).

Akinc’s other contributions
include her leadership of the
Summer Management Program,
a crash course in business basics
for non-Calloway majors that
expanded from twenty-five to
sixty students during her tenure;
her dedication to the Kemper
Scholarship program; and her
commitment to advising students.
She received the Excellence in
Advising Award in 2001.

“Dr. Akinc was a source of
support to me,” says sophomore
Jannah Obaid, who came to Wake
Forest from Saudi Arabia. “I had

Helen Akinc with a painting by
Noreen Walsh Treadway (°03).

many problems my first year,
from feeling homesick to failing
a chemistry test. Dr. Akinc was
there to talk to me and believe in
me. I would not have passed my
freshman year without her.”

Wake Forest’s students’ suc-
cess in competing for the Kemper
Scholarship—one of the nation’s
premier scholarship programs
to prepare liberal arts students
for leadership and service in
business fields—is testimony to
her commitment to the program.
Wake Forest has had two win-
ners in each of the past two years.
“She’s a champion for her stu-
dents,” says Kemper Scholar Ian
Afflerbach, a senior political sci-
ence and English major. “She’s
glad to do whatever needs to be
done, and if she can improve on
something, she will.”

Akinc’s patience and under-
standing likely stem from the
unique experiences she has
shared with her husband, Umit
Akinc, who holds the Thomas
H. Davis Chair of Business in the
Calloway School. The Akincs met
while both were at UNC-Chapel
Hill and, after marrying, they
moved to Turkey. (She is nearly
fluent in Turkish and plans to pub-
lish a cookbook of Turkish recipes
in both English and Turkish.) But
war and terrorism in Turkey made
it impossible for Umit to teach
there, so they returned to America.



“When you’ve lived in another
country, it changes you,” she says.
“You're never completely com-
fortable in either culture.You're
always looking for ways to incor-
porate parts of one culture into
your life when you’re living in the
other.You have to learn to bridge
differences and bridge cultures,
and what I've learned in bridging
cultures works in bridging other
situations.”

Though no longer in her Cal-
loway office, her friends know
where to find her. Noreen Walsh
Treadway ('03), who was a busi-
ness major and art minor, recalls
when Akinc purchased one of
her paintings. “It was a sign to
me that she cared about my per-
sonal and artistic ambitions and
not just my place in Calloway.
Helen and I no longer talk about
jobs. We talk about our shared
interest in knitting and crochet-
ing, family life, and many other
things that friends talk about.

It’s clear to me that Helen has
been so valuable to Wake Forest
because she recognizes the unique
qualities in every person and
embraces them.”

Send Helen Akinc best wishes
on her retirement at www.wfu.edu/
magazine.

—Kim McGrath
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Jack Fleer: Examining gubernatorial contributions.

N.C. governors speak in Fleer’s new book

ROFESSOR EMERITUS OF

POLITICAL SCIENCE JACK
D. FLEER examines the political
lives and accomplishments of
North Carolina’s governors over
the last forty years in the most
comprehensive look at their
tenures ever published in his
new book, Governors Speak
(University Press of America).

Fleer conducted extensive
interviews with five of the last
six North Carolina governors
(omitting Dan K. Moore, who
had already died when he began
the book): Terry Sanford (1961-
65), Robert W. Scott (1969-73),
James E. Holshouser Jr. (1973 -
77), James G. Martin (1985-93),
and James B. Hunt Jr. (1977-85
and 1993-2001). He was the last
person to interview Sanford
before his death in 1998.
Fleer examines each governor’s

tenure in two broad areas: what
contribution they made to the

Office of Governor itself (did they
strengthen the position) and
their policy achievements. He
also looks into how they won

the office —their political ambi-
tions and campaigns—and how
they dealt with the legislature, the
executive branch, and the public.

“The Office of Governor, not
only in North Carolina but also
in many other states, is not a very
well-known office,” says Fleer,
who retired in 2002. “The way
the office has evolved has made
the individuals who occupy it
particularly important.”

While the book focuses on
North Carolina governors, it also
examines the importance and
development of the office nation-
wide. “Four of the past five U.S.
presidents [previously] served as
governors; through U.S. history
almost one half of U.S. presidents
served as governors,” Fleer notes.

—Kerry M. King ('85)
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Style and substance

Sociologist Saylor Breckenridge studies the relationship
between comic books and popular culture.

F, AS SOME CRITICS SAY, THE
ISTORY OF AMERICAN culture
is the conflict between censorship
and freedom of expression, then
you can find everything you'd
ever want to know about it in
comic books.

According to a faculty author-
ity on the subject, the comics
industry—much like film, video
games, and other forms of art
and entertainment—evolved in
the second half of the twentieth
century through the struggle
of its youth-oriented purveyors
to loosen constraints on their
content and subject matter.
Their ultimate triumph, achieved
through a combination of sub-
terfuge and an if-you-can’t-beat-
‘em-join-"em mentality, extended

12 WAKE FOREST MAGAZINE

Saylor Breckenridge: Consumers wanted crime and got superheroes.

not only their literary style and
topical substance, but also their
reach, into the adult market.
Comic books are among the
many popular-culture interests
of associate professor of sociology
Saylor Breckenridge. Brecken-
ridge, who joined the faculty in
2001, counts among his research
subjects the funeral home indus-
try, the North Carolina wine
industry, and the impact of the
integration of Major League base-
ball on the sport’s popularity. He
devoted most of his attention to
comics last spring in preparing a
paper on the subject.
Breckenridge notes that in
response to the graphic crime and
horror comics being published in
the early fifties by, among others,

the iconoclastic William M. Gaines,
who also published the notorious
Mad magazine, Congress in 1954
threatened to regulate the content
of comics, much like films were
controlled. But instead of fighting
the move, the industry imple-
mented a code of its own, which
excluded the words “horror,”
“death,” and “crime” from titles;
banned violence, sex, profanity,
scenes of kidnappings, dark and
cynical endings, etc.; and man-
dated happy endings in which
the “good guys” and cops always
won. Romance comics, another
popular genre of the day, couldn’t
show unmarried couples kissing.
“Effectively, the code drove
many publishers out of business,”
Breckenridge points out. “All that



was left was that notable Ameri-

can phenomenon, the superheroes
—Superman, Batman, the Justice
League, the Fantastic Four, etc.,
with their all-powerful title char-
acters and idealized notions of
good and evil. Elsewhere in the
world, comics were seen as legiti-
mate vehicles of expression for
mainstream stories and charac-
ters. In Japan, for instance, soap
operas and politics are popular
comic-book subjects.

“America’s experience is an
interesting example of the impact
that regulation of the arts or
entertainment industry can have
on formation of a culture,” he
adds. “Consumers wanted the
crime, the romance, and the hor-
ror, but instead got the super-

heroes. The culture was created
by the regulatory process.”
Breckenridge notes that incip-
ient cracks in the comics code
started to appear in 1971, when
federal authorities asked Marvel
Comics publisher Stan Lee to
incorporate an anti-drug message
into his Spiderman series. What
Lee wrote didn’t pass code review,
but Lee went ahead and pub-
lished it anyway. It was a water-
shed event. “It opened the door
only a crack, but it was very impor-
tant, because it began to encourage
a variation of topics and embold-
en independent publishers who
worked and distributed outside
the confines of the code,” says
Breckenridge. “Starting in the
seventies, comics with pretty auda-
cious content like Heavy Metal,
Conan, and Vampirella circumvent-
ed the code successfully by pub-
lishing in larger formats and in
black-and-white, thereby claim-
ing they were magazines and not
comics. Regulators found the works
of underground cartoonists like
Robert Crumb difficult to control
and impossible to withhold from
distribution with the rise of spe-
cialty comics shops [in the late

seventies and early eighties].
Because of its growing powerless-
ness, the code was diluted twice.
By the mid-2000s, only two pub-
lishers—Archie Comics, and
DC—even bothered to consider
it, and in cursory fashion at that.”
It was in the eighties and early
nineties, according to Breckenridge,
that the code door was kicked
down for good by a wave of inde-
pendent underground publishers
of high-quality literature in graph-
ic format. For example, Maus, Art
Spiegelman’s powerful metaphor
of the Holocaust, is a graphic novel
that won a rare Pulitzer Prize Spe-
cial Award for Letters in 1992.
Foremost among the new wave
of publishers was Fantagraphics,
which released the modern Eight
Ball, Hate, and Love and Rockets.
“These were immensely popular
among teens as expressions of
Generation X ennui,” Breckenridge
notes. “It was in the eighties that
comics returned to telling real
stories. As a result, comics became
increasingly okay for adults, to
the point where today mainstream
magazines like Time and Slate
review comics and graphic novels.”

—David Fyten
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Early intervention

Researcher develops programs to help cancer survivors.

F ONE WERE TO DISTILL TO

two concepts Shannon Bozoian
Mihalko’s ("92) lifelong associa-
tion with Wake Forest, “early

A ROUND

intervention” and “sports and
exercise” would sum it up nicely.

The early intervention came
from her parents, Dick ('71, MA "72)
and Sandra Buchanan ("70)
Bozoian, who met while they
were students at the College.
“Growing up, I would visit cam-
pus with them, and I was always
struck by how friendly everyone
was,” she recalls. “It was a strik-
ingly different kind of place.”

As for sports and exercise, her
dad had played on the 1970 ACC
championship football team. As
an undergraduate, she majored in
health and sport science, known
now as health and exercise sci-
ence. As a graduate student at
Illinois, where she earned three
degrees, she met her future hus-
band, Ryan Mihalko, who had
played football at Notre Dame
in the late 1980s and early 1990s,
when the Irish won a national
championship.

Now, back at her alma mater
for the past eight years as a fac-
ulty member in her major depart-
ment, she is still engaged in early
interventions and exercise, albeit
of a different kind. She does pio-
neering work with older adults
who’ve had cancer, encouraging
them to begin an exercise regi-
men immediately after their sur-
geries and treatments to restore
their bodies and spirits.
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Mihalko, an associate profes-
sor who teaches health psycholo-
gy and health statistics, develops
with her collaborators —who
include departmental colleagues
Stephen Messier, Gary Miller,
and Paul Ribisl, along with Roger
Anderson of the Division of Pub-
lic Health Sciences and Edward
Levine of Surgical Oncology on
the Bowman Gray Campus—
strategies to promote confidence
in older adults suffering from
chronic diseases to participate in
restorative physical activity earli-
er than is customary.

In one study titled RESTORE,
she had women who had under-
gone breast cancer surgery doing
walking and upper-body weight
lifting as early as four weeks after
their operations. “Physical activi-
ty as part of cancer rehabilitation
is a novel approach,” she notes.
“But if a surgical patient is not
physically active at the start, she
can lose flexibility, strength, and
range of motion fairly quickly.

“We’ve found that exercise
has a positive impact on their
psychological state as well,” says
Mihalko, who received her doc-
toral degree in health psychology.
“We conduct group behavioral
sessions with the subjects so
that they figure out for them-
selves why physical activity is
important. [Exercise] naturally
helps with their emotional
recovery and helps them build
the confidence to get back into
their regular daily activities.”

Shannon Mihalko: Exercise contributes
to psychological well-being.

Mihalko recently launched a
new study with Suzanne Dan-
hauer, a researcher and clinician
at the Comprehensive Cancer
Center of Wake Forest University,
and Heidi Klepin, a geriatric
oncologist at the School of Medi-
cine. The study will focus on older
adults who have been diagnosed
with acute leukemia, a virulent
and usually fatal form of cancer
requiring six to eight weeks of
hospital-based therapy, and will
include in-hospital physical inter-
ventions, including walking,
stretching, and strength training.

“These will be tools they can
take home with them,” Mihalko
says, “and perhaps prepare them
to withstand and endure more
intensive therapies to come.”

—David Fyten



Split personality

To understand the mind, whether ill or
well, you need philosophy as well as
psychiatry, in George Graham’s view.

O YOU THINK MENTAL ILL-
SNESS AND other mysteries
of the mind have become hyper-
medicalized and excessively
pharmacologized? Well, maybe
you don’t. But you might if you
perused the Diagnostic and Statis-
tical Manual of Mental Disorders.

Published by the American
Psychiatric Association, the DSM
is a reference book for mental
health professionals that lists dif-
ferent categories of mental disor-
ders and the criteria for diagnos-
ing them. When it was first pub-
lished in 1952, the manual was 130
pages long and contained 106 cat-
egories. Its 1994 edition, the most
recent, is 886 pages and lists 297
disorders. Unofficially, that figure
has risen to more than 400, and
some think the next edition, slated
for publication in 2012, could con-
tain as many as a thousand dis-
tinct categories of mental illnesses.

George Graham bemoans
this obsession with the chemical-
biological side of the mind-brain
problem and our belief that every
psychological aberration, how-
ever slight, can be treated with a
drug. It wasn’t always this way,
he notes. Once, not long ago, the
world’s great psychiatrists—men
like Karl Jaspers and Sigmund
Freud—were philosophers as well
as scientists who looked beyond
traditional medical-clinical

George Graham: helping philosophy and psychiatry to reassume their traditional partnership.

approaches toward metaphysics
to understand the mind’s work-
ings. Conversely, influential phi-
losophers like Immanuel Kant
and John Locke wrote on mental
health topics from a psychiatric
perspective and are considered

seminal in bridging the disciplines.

In his capacity as A.C. Reid
Professor of Philosophy at Wake
Forest, Graham strives, through
his writing, editing, and teaching,
to do his part in helping philoso-
phy and psychiatry reassume
their traditional partnership in
probing the puzzle of what con-
stitutes normal and abnormal
mental function. He is co-author
and co-editor of The Oxford Text-
book of Philosophy and Psychiatry,
that is used widely in the train-
ing of mental health profession-
als in England, and co-editor
of Reconceiving Schizophrenia, a
compendium of articles that
challenge a purely psychiatric
approach to the phenomenon of
schizophrenic delusion. And
Routledge Press has invited him
to write a book on the philosophy

of mind and mental illness that
he will title The Disordered Mind.

Graham, who came to Wake
Forest in early 2003, traces the
dissolution of the link between
philosophy and psychiatry back
to the “hypermedicalization” of
the latter in the second half of the
twentieth century, when social
factors and the emergence of
managed care began mandating
more specific diagnoses. Hence
the growth of the DSM list.

Another factor is at work as
well. Graham notes that to get a
new drug on the market, a phar-
maceutical manufacturer must
identify a specific disorder that it
will treat. “Eventually, the drug
can be used for ‘enhancement’ by
someone who is well but wants to
be better,” he says. “Or, it may be
used for conditions other than its
initial target. Anti-depressants,
for instance, sometimes are used
for conditions such as compul-
sion and obsession. The drug’s
market has expanded.”

—David Fyten
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ORRELL PROFESSOR OF

Anglo-American Studies
David Coates has written a new
book, A Liberal Tool Kit: Progressive
Answers to Conservative Arguments
(Praeger). The book outlines a
series of hot political issues, and
how progressives can respond
to conservative arguments on
each issue. Coates, a native of
England, is also the author of
Prolonged Labour; the Slow Birth of
New Labour Britain and the co-
author of Blair’s War, a study of
the UK’s involvement in Iraq.

acquelyn S. Fetrow,
]Reynolds Professor
of Computational
Biophysics and director
of the graduate track
in structural and com-
putational biophysics,
has been appointed by

Fetrow the National Institutes

of Health to a four-year term

on a panel that reviews the scien-
tific merit of grant applications.
Fetrow joined the departments

of physics and computer science
in 2003.

USINESS WEEK profiled Cal-
loway School professor Bill
Marcum on its Web site in Sep-
tember for its ongoing series on

16 WAKE FOREST MAGAZINE
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favorite business pro-
fessors as identified
by students. “Marcum
brings an uncanny
energy to his lec-
tures,” one student
noted. “After taking
his rigorous classes, I
feel absolutely confident that I
will succeed after college.” Mar-

Marcum

cum, an associate professor of
finance, joined the Calloway fac-
ulty in 1996.
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IVE SYMPHONIC WORKS by
Fcomposer-in-residence and
professor of music Dan Locklair
are included on a CD released
this fall by record label Naxos.
Naxos, one of the world’s most
comprehensive catalogues of
classical music, selected Locklair

for its “American Classics” series.

The CD includes “Phoenix and
Again,” which was composed in

1983 to celebrate the 150th
anniversary of the found-
ing of Wake Forest, and
four other compositions,
performed by the Slovak
Radio Symphony Orchestra
(Kirk Trevor, conductor).

OMMUNICATION SCHOLAR

Michael J. Hyde was chosen
to deliver the prestigious Carroll
C. Arnold Distinguished Lecture
at the National Communication
Association’s Annual Convention
last month. Hyde, the University
Distinguished Professor of Com-
munication Ethics, joined the fac-
ulty in 1994. He is the author of
more than sixty scholarly articles
and five books, and is currently
at work on another book.

HE DEPARTMENT OF COUN-
TSELING HAS BEEN NAMED
the “Outstanding Masters Coun-
selor Education Program for
2007” by the Southern Associa-
tion for Counselor Education
and Supervision. The program
offers a two-year Master of Arts
degree in counseling. In 1999,
Wake Forest was recognized by
the Association for Counselor
Education and Supervision for
having the “Outstanding Coun-
seling Program” in the nation.



Trible Lectures
focus on interfaith
feminism

HE PHYLLIS TRIBLE LEC-
TTURE SERIES, named for
internationally known biblical
scholar and University Professor
of Biblical Studies Phyllis Trible,
will be held March 4-5 at the
Divinity School.

“The series offers the commu-
nity an opportunity to hear intel-
lectually stimulating presenta-
tions and engage in meaningful
dialogue with some of the fore-
most feminist theologians and
religious studies scholars at work
in the U.S. today,” says Mary
DeShazer, professor of English
and founding director of the
Women’s and Gender Studies
program. “Wake Forest’s annual
sponsorship of such a major
national forum indicates the
University’s strong, ongoing
support of feminist interdiscipli-
nary scholarship.”

The 2008 lecture series,
“Interfaith Feminisms: Jewish,
Christian, and Muslim,” follows
up the 2004 lecture series theme,
“The Children of Hagar and
Sarah,” which led to the publi-
cation of the book, Hagar, Sarah,
and their Children: Jewish, Christian
and Muslim Perspectives.

This year’s conference will be
the first since the death of Sylva
Billue, who endowed the lecture
series in 2001 (see page 77). For
a full conference schedule,
visit divinity.wfu.edu/trible-lec-
tures.html or contact the Divinity
School at 336.758.5121.

PROFESSIONAL SCHOOLS

HE SCHOOL OF Law is

beginning a DNA Innocence
Project in cooperation with the
Forsyth County Bar Association.
The bar association has begun
identifying prisoners who might
benefit from DNA testing to
demonstrate their innocence.
Law students will work with
defense attorneys, prosecutors,
and law enforcement officers
to identify cases that qualify for
DNA testing. District Attorney
Tom Keith (JD ’70) has agreed
to request testing for cases that
the students and attorneys rec-
ommend.

UPREME COURT JUSTICE

Ruth Bader Ginsburg will
teach in the School of Law’s
Summer Abroad Program at
Casa Artom in Venice next July.
Justice Ginsburg will teach a
course on Personal Autonomy
and Equality in a Comparative
Perspective with Professor of
Law Suzanne Reynolds. Her
husband, Georgetown University
Professor of Law Martin Ginsburg,
will teach Comparative Tax Sys-
tems with Professor of Law Joel
Newman. The law school will
also hold summer classes at
Wake Forest’s houses in London
and Vienna.

HE BABCOCK GRADUATE
ScHoOL of Management
ranked second among the nation’s
top regional business schools in

this fall’s annual survey by The
Wall Street Journal/Harris Inter-
active Business School Survey.
Also this fall, the Babcock School
was ranked one of the top MBA
programs in the world and No. 40
among U.S.-based schools in The
Economist’s sixth annual interna-
tional ranking of MBA schools.
The school was ranked 30th by
the Aspen Institute for its com-
mitment to integrating social
and environmental issues into
its curriculum.

HE NEWEST RESEARCH
TBUILDING in the Piedmont
Triad Research Park in downtown
Winston-Salem has been named
in honor of Dr. Richard H. Dean,
retired president and CEO of
Wake Forest University Health
Sciences. The Richard H. Dean
Biomedical Research Building
houses the Wake Forest Institute
for Regenerative Medicine and
the Lipid Sciences Research
Program. The five-story building,
built in 2006 at a cost of $72 mil-
lion, was formerly known as
Biomedical Research Facility 1.
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Graduate school
associate deans
appointed

WO FACULTY MEMBERS
have been named associate

deans in the Graduate School
of Arts and Sciences. Professor
of Biochemistry Linda McPhail
(MS 73, PhD ’76) was appointed
to a three-year term as associate
dean of graduate programs on
the Bowman Gray
Campus. Since
joining the faculty
in 1984, she has
served as director
of the biochemistry
graduate program
and co-director
of the molecular
medicine graduate
program.

Associate Prof-
essor of Psychology
Cecilia Solano was
appointed to a
one-year term as
associate dean of
graduate programs
on the Reynolda

Solano Campus. She also

will continue as
director of the master’s program
in liberal studies. Solano, who
joined the psychology faculty
in 1977, had served as associate
dean of the Graduate School
since 1999. She was interim dean
for a year following the retirement
of Gordon Melson in June 2006
until the appointment of Lorna
Moore as dean this past June.
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Burch (’96) named director
of Alumni Activities office

WAKE FOREST
AALUMNA has
been named to over-
see alumni programs,
and several others
have been hired
recently to fill posi-
tions in the alumni
and University
Advancement offices.

Kristin Tyrrell
Burch, who graduated
in 1996 with a degree
in sociology, has been
named assistant vice
president and direc-
tor of alumni activi-
ties. Minta Aycock
McNally (‘74), former-
ly assistant vice presi-
dent and director of
alumni activities and
annual support, earli-
er was named to a
new position as asso-
ciate vice president
and director of parent
and donor relations.

Burch will oversee
alumni programs,
both on campus and
nationally. She had
previously worked at
Georgetown Univers-
ity, first as assistant
director of develop-
ment for the Lom-
bardi Comprehensive
Cancer Center, and,
since 2005, as director
of alumni relations.

Burch

Boone

-
¥

Thompson

Yandell

Miller

Also in the alumni
office, Patricia Boone has
been named alumni
affinity programs officer.
She will be responsible
for the Alumni Associa-
tion’s merchandising and
affinity programs and
the alumni continuing
education program. She
was previously associate
dean of continuing stud-
ies at Salem College.

Georgia Thompson
(’05) has been named
alumni programs officer
for the professional
schools. She was previ-
ously a project coordi-
nator for Water Missions
International, a relief
agency based in Charles-
ton, South Carolina.

Kathryn “Kate”
Yandell (“07) has been
named assistant director
of alumni programs.

She will be responsible
for programs such as
Homecoming and class
reunions.

In the University
Advancement office,
Debbie Miller has been
named assistant vice
president for prospect
development. She was
previously director of
prospect development at
The Nature Conservancy.
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One dean will lead two business schools

AKE FOREST’S TWO BUSI-
WNESS scHOOLS will soon
be led by one dean. The realign-
ment of the Calloway School of
Business and Accountancy and
the Babcock Graduate School of
Management under one dean
will take place next summer.

“QOur University planning
process has revealed that inter-
disciplinary studies and cross-
school collaborations are critically
important to our success in doing
what liberal arts universities do
best—developing thoughtful,
ethical leaders in all professions,
whose critical thinking skills are
informed by a broad range of
disciplines,” said Provost Jill
Tiefenthaler, who announced the
move in September. “A powerful
first step in creating such a col-
laborative environment across
the University can begin with the
Babcock and Calloway schools.”

Wake Forest is one of only a
few national universities—along

with the University of Virginia—
that still administers undergrad-
uate and graduate business
programs separately. Calloway
School Dean Jack Wilkerson and
Babcock School Dean Ajay Patel
will continue to lead their respec-
tive schools until a new dean is
selected and then return to teach-
ing. A national search is under-
way to fill the position.

Tiefenthaler said that both
Wilkerson and Patel supported
the move, and she expressed
appreciation to them for their
leadership. “During their tenures,
both Babcock and Calloway have
realized many achievements, gar-
nering national and international
recognition,” she noted.

Wilkerson joined the Calloway
faculty in 1989 and has served as
dean since 1996. Patel joined the
Babcock faculty in 1993 and has
served as dean since 2003.

Entrepreneurship
programs among
nation’s best

ORTUNE SMALL BUSINESS
magazine has recognized
Wake Forest’s entrepreneurship

programs for being among the
best in the nation. In “America’s
Best Colleges for Entrepreneurs,”
published in the September
issue, Wake Forest was included
in a listing of twenty-four colleges
rated best for cross-campus
entrepreneurship education.

Wake Forest was also included
in a listing of the twenty-six
best graduate business schools
for“blending real-world small-
business know-how with top
academics.” Schools were not
ranked numerically.

“Our goal is to weave entre-
preneurship into the fabric of
the University and to make
entrepreneurship an integral
part of the culture,” said Eliza-
beth Gatewood, director of the
Office of Entrepreneurship and
Liberal Arts.

At the Babcock Graduate
School of Management, more
than 90 percent of the school’s
full-time students take an entre-
preneurship elective. The empha-
sis on entrepreneurship is the
second most popular reason stu-
dents cite for enrolling, said Stan
Mandel, director of the Angell
Center for Entrepreneurship.
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F WAKE FOREST’S BIOLOGY
IDEPARTMENT Were an ecosys-

tem, it would be classified as
complex—one that teems with
marvelous and diversified organ-
isms on its faculty.

Flourishing in its fecund habi-
tat are a primordial species (Erik
Johnson); an established genus
early into the most productive
stage of its life cycle (Miles Silman,
Miriam Ashley-Ross, Brian Tague,
and Clifford Zeyl); a family a bit
farther still along the evolutionary
path (Gloria Muday, James Curran,
Dave Anderson, chair Kathleen
Kron, and William Conner); an
order of advanced specimens
that have migrated to the system
(endowed chair holders William
Smith and Susan Fahrbach);

a class with deep roots (Wayne

ruition.

Silver and Robert and Carole
Browne); and a mature and vener-
able phylum (Herman Eure and
Hugo C. Lane). Their domains
range from molecular genetics to
evolutionary ecology—a diversity
rarely found today in the kingdom
of university biology departments,
which tend toward homogeneity
on the molecular branch.

Biology at Wake Forest is like
an old-growth forest. It was the
first department on the Reynolda
Campus with a doctoral program,
and its home for forty-five years,
Winston Hall, remains uncharted
terrain to many, with its bewil-
dering warren of halls and room-
numbering illogic. There are those
who believe it is sacred ground,
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suffused as it is with the spirit of
the late, longtime, and much-loved
professor Charles M. Allen.
And above the forest, at its very
apex, is an overarching canopy of
Jerry Esch, Ray Kuhn, Pete Weigl,
and Ron Dimock.

Few departments at Wake
Forest—or elsewhere, for that
matter— can boast of such a ven-
erable quartet. Collectively, they
have 157 years of experience in
the department, but the respect
they are accorded by their col-
leagues and students is not a
function of longevity alone. In
recent years, each has received
a major national award, at the ; L

Gerald W. Esch: “I

don’t know of very many
people who'd work for
nothing, but I might.”

nomination of their former
students, recognizing their GERALD W. EscH: A “labor Of love”
mentoring and teaching

contributions. All of them

had little or no familiarity
with Wake Forest before
they were hired, but within
a couple of years none of
them would have even
thought of leaving. Today,
at ages ranging from sixty-
four to seventy-one, they
remain as active in their
laboratories, field stations,
classrooms, and offices
as ever, with retirement
decidedly on the back
Bunsen burner.
To be sure, they're dif-
ferent. Esch and Kuhn
are extroverted characters;
Weigl and Dimock are more
on the subdued and serious
side (although not without
wit). But, as in any family,
blood runs thicker than
water. “These guys are like
brothers to me,” Esch says.

“I grew up with them.”

F JERRY ESCH WERE ANY HAPPIER
I ...well, there’d have to be two of
him to hold it all. Nestled in the comfy-
looking upholstered armchair in his
crammed-with-memorabilia office, the
Charles M. Allen Professor of Biology
still can’t quite believe his good fortune
in landing at Wake Forest forty-two
years ago.

Brought up in Wichita, Kansas, Esch
attended Colorado College in Colorado
Springs, where he majored in zoology
(that's ZOE-ology—not ZOO-ology, as
he’s quick to note) and met his future
spouse, Ann, herself from small-town
Kansas. Then it was off to the Univers-
ity of Oklahoma for a doctorate and to
the University of North Carolina-Chapel
Hill on a post-doc.

“I'd never heard of Wake Forest
before I came to North Carolina in
1963,” he says. “When I first came
here, I thought I would die profession-
ally if I stayed. But in my first three

years, I had offers from the University
of Tennessee and Pitt and turned them
both down. There was a feeling at
Wake Forest in those years that I don't
quite know how to describe. I think it
was due to people like [former deans
of the College] Ed Wilson (43) and
Tom Mullen. They cultivated an
atmosphere of family.”

Esch pursued ecological parasitology
as his field of specialty and became well
known in it. For ten summers he taught
at the prestigious Kellogg Biological
Station in Michigan and for the past
fourteen years he has edited the Journal
of Parasitology. The most recent of the
seven books he has written or edited,
Parasites and Infectious Diseases, recounts,
through personal interviews Esch con-
ducted with eighteen researchers, many
of parasitology’s most important discov-
eries. “It was a labor of love,” is his des-
cription of it. A painting by his daugh-
ter, a gifted artist, adorns the cover.
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Over the years Esch has mentored
scores of graduate students, many of
whom have gone on to distinguished
academic careers of their own. It was
they who nominated him in 1998 for
the coveted Clark P. Read Mentor
Award given by the American Society
of Parasitologists each year. Esch had
no inkling he had won and, due to
illness, missed the meeting at which
it was announced. But several of his
former students who were there made
sure he knew about it by placing calls
to him at home. He was presented
the award the following year.
Esch and Ann have started do

sizing; they’ve sold their ho
moved into a condo on Pasc
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RAYMOND E. KUHN: Good old boy

unoparasitology teacher, researcher,
d mentor.

The story of Kuhn'’s first self-rein-
vention (there has been at least one
more) is a classic, even among the
many classics in his legendary reper-
toire of tales tall and short. Raised in
Cobb County, Georgia, northwest of
Atlanta, back when it had a population
of 3,000 (it’s now over 400,000), he
worked as a mechanic and then a
truck driver after high school with no
intention of going to college. But when
he was passed over for a promotion in
favor of a guy who had a year of col-
lege, he decided it might be a good
idea after all, and enrolled in a remedi-
al class at Georgia Tech.

Kuhn did poorly at first, but he gar-
nered the attention of his instructor,
who was about as different from him,
politically and culturally, as he could be
but who saw potential in Kuhn that Kuhn
hadn’t seen in himself. “You ought to
go to college,” the instructor told him,
so Kuhn packed his car and arrived on
the campus of Carson-Newman College
in Jefferson City, Tennessee, on June 3,

1962. (At this point, Kuhn embellishes
the story with the details of how the
college’s admission officials didn’t
know who he was when he showed up
but let him stay anyway because they
needed warm bodies, but we’ll leave
that for him to tell.)

Kuhn took a liking to biology and
graduated from Carson-Newman in
three years. His pastor thought he’d
make a good missionary and encour-
aged him to go to medical school. He
was accepted by a handful of schools
—including Wake Forest’s Bowman
Gray School of Medicine—but by then
biology was in his blood so he enrolled
in a doctoral program at the University
of Tennessee and finished his Ph.D. in
three years.

When Kuhn arrived at Wake
Forest—then in its infancy as a uni-
versity and the smaller school with
research potential he was seeking—
in the fall of 1968, he was a develop-
mental biologist (or, in older parlance,
embryologist). At the time, Esch was
using a larval tapeworm in some

developmental research he was doing.



Collaborating with Esch on his project,
Kuhn became interested in the immuno-
logical features of host-parasite relation-
ships. Around the same time, Esch
discovered that he was doing the same
thing with his parasite that another
scientist had done with a different par-
asite five years earlier. By then he had
been teaching for some years at the
Kellogg Institute and had acquired an
interest in ecological parasitology. So
both of them retrained themselves
(Kuhn by reading virtually everything
that had been written in immunology
since 1928) and went on to prosper in
their new disciplines. So accomplished
did Kuhn become in immunoparasitol-
ogy that he has edited journals in both
immunology and parasitology and has
forged close personal and professional
relationships with many of the country’s
leading researchers in the field.

Some of those relationships led to
the formation and longevity of what
will certainly be one of his primary
legacies—the Fancy Gap Immuno-
parasitology Workshop. Begun by
Kuhn in 1974 and held in a University-
owned lodge off the Blue Ridge Park-
way on an October weekend ever since,
the workshop is a one-of-a-kind event
bringing together scientists from Har-
vard and other top schools and Wake
Forest graduate and undergraduate
students for three days of science pre-
sentations and merriment, including
dancing, gourmet cooking, and a
marathon poker tournament with an
idiosyncratic consolation prize for the
loser. Above all, it is a fertile venue for
networking, with a number of the stu-
dent participants winding up as post-
graduate research assistants in the labs
of senior scientists they had met at
Fancy Gap.

Networking and mentoring—in
a broader sense, people—is Kuhn’s
greatest talent and passion. Blessed

with near-total recall, he can recite the
names and circumstances of virtually
every student he has ever had and
recite with pride the productive careers
onto which many have gone, often
with his assistance. “A week doesn’t
go by that one of my former students
doesn’t call me,” Kuhn says. He even
keeps a golf club by his office door
in case one in particular who likes to
swing it should show up. Small won-
der that a campaign mounted by Ed
Roland, his very first doctoral student,
to generate supporting letters from
alumni for his nomination of Kuhn
for this year’s Read Award should yield
a flurry of effusive missives. Kuhn’s
acceptance speech was titled, “We Are
Scientists, But We Are In the People
Business.”

Students haven't been the only
beneficiaries of Kuhn’s mentoring.
For many years, he and his senior
colleagues have helped guide the

department’s junior members
in honing their teaching skills.
“I remember telling Dave
Anderson [today a full profes-
sor and one of biology’s most
esteemed teachers and research-
ers| when he first started teach-
ing, and was a little stiff, to just
throw away his damn notes,”
Kuhn says. “Suddenly, he relaxed
and got on top of it.”

Having recently guided a class
of students in developing a
patentable product for the testing
of diseases in fish-farm populations,
and with a laboratory full of students
about to begin a project to study the
decline of amphibians due to fungal
disease, Kuhn, at sixty-five, feels no
inclination toward calling it quits.
“As long as I do good work, attract
passionate young people, and feel
as good as I do now,” he says with a
grin, “no telling how long I'll stay.”

PETER D. WEIGL: A man about the world

ETE WEIGL BEARS THE BATTLE
PSCARS of a life as an ecologist in
some of the planet’s most rugged and
inhospitable places. The Amazon, the
Andes, the Galapagos Islands, Africa,
Borneo, the mountains of Poland...
you name it, he’s explored it. Tucked
in the corner of his office are a copy
of Vermeer’s The Girl with a Pearl
Earring and a medieval Crusader’s
helmet that one might surmise had
been scavaged on some swashbuckling
adventures. On his journey, he’s been
bitten, lacerated, stomped, and scraped
and has logged enough hard hikes and
falls to warrant the knee replacement
procedure he underwent recently.

Somehow, this sort of soldier-
of-fortune existence seems slightly
incongruous for a man with his
scholastic pedigree and eclectic
tastes and talents. Williams Col-
lege, then on to Duke for his
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doctorate; a rich and resonant bass

voice with a solid command of the

classical choral repertory; keeper of a
and-nut orchard; an insatiable reader
finished most of the requirements for
...Indiana Jones, or perhaps Richard
Burton, the Victorian-period explorer

Weigl, of course, would have none

a regular guy whose most cherished

but of his colleagues and students.

1968 when his funding suddenly fell
through. Without a job, he accepted
an offer from Wake Forest (which

iology, animal behavior, vertebrate
ecology, and environmental biology)

biology faculty that fall.
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thirty-eight-acre wooded lot and fruit-
and self-described “book addict” who
an English major as an undergraduate
and Renaissance man, might occur to
the imaginative mind as comparisons.

of that nonsense. As direct and down-to-
earth as he can be, he’ll tell you he’ just

memories are not of exotic escapades,

Weigl's coming to Wake Forest, like
those of all of his contemporaries, was

serendipitous. He was all lined up for
a post-doctoral position in Australia in

liked his diversified expertise in phys-

and joined Kuhn as newcomers to the

“My adviser was not thrilled, but I
liked the atmosphere at Wake Forest,” he
recalls. “There was a quality to it, a
friendly place where communication was
easy. It was during that era under Wilson
and Mullen when the quality of the rela-
tionships among faculty and students
came to the fore. I enjoyed teaching,
and I could do all the research I wanted.”

Over the years, Weigl has taken un-
told numbers of students on field trips
to farflung parts of the globe. And not
just biology students: some of his fond-
est recollections are of trips with travel
study groups—non-experts who com-
bine sightseeing with a deeper study
of political, cultural, and other topics
on their travels to exotic localities. One
of his most memorable journeys was
to South America and the Galapagos

%

Peter D. Weigl: a world explorer with a down-home devotion to students.

Islands with a group of Master of Arts in

Liberal Studies students who observed
first-hand the flora and fauna that
famed nineteenth-century naturalists
Charles Darwin and Alexander Hum-
boldt had recorded in their journals.
In his leisure time, Weigl and his wife,
Ann, have accompanied travel study
groups others have led to Turkey, Nor-
way, and Central Europe.

Not surprisingly, Weigl is a passion-
ate and politically active conservationist.
Among the ecologically sensitive areas
he has helped preserve are the long-
leaf pine forests of the coastal plains of
eastern North Carolina. Currently he is
active in helping conserve the famous
“grassy balds” hills of the Southern
Appalachians, endangered due to land
use changes in the mountains. Weigl
has been as effective in the cause of
conservation as he has largely because
of the time and patience he has invested
in developing long-term relationships
with those in a position to decide the
fate of threatened areas of the localities
in question.

Over the course of his career, Weigl
has received four of Wake Forest’ five
major faculty awards: the Reid-Doyle
Prize (1972) and Jon Reinhardt Award
(2003), both for excellence in teach-
ing; the Award for Excellence in
Advising (1992); and the Donald O.
Schoonmaker Faculty Award for
Community Service (1999). The one
category in which he has not won is
for excellence in research, which is
why he was gratified to receive the
Joseph Grinnell Award for excellence
in training student researchers at this
summer’s meeting of the American
Society of Mammalogists.

Weigl is teaching half-time under a
phased retirement he began this fall,
but that doesn’t mean he’s out to pas-

ture. “If I retired, I could write for five
years without gathering any more
data,” he reports. But he has an option
to extend the phased arrangement, and
at sixty-seven, he’ll take his sweet time
to decide if and when he’ll hang up his
hiking boots for good. “If I'd have to
choose one aspect of my
career as my
legacy,” he says,
“it would be the students. It is
really why I'm in no hurry.”



RONALD V. DIMOCK JR.:

No landlubber he

O WHAT’S A MARINE BIOLOGIST
DOING IN the North Carolina
Piedmont, anyway? Good question.
Ron Dimock wondered about that him-
self back in 1970, when he accepted
Wake Forests offer. A native Bostonian
who earned his master’s degree at
Florida State and his doctorate at the
University of California-Santa Barbara,
Dimock had always been within figu-
rative shouting distance of salty water.
But after thirty-seven years, he’s grown
fond of rolling countryside and hasn’t
let his landlocked status prevent him
from pursuing all things aquatic.

“When I was at Florida State, we
played Wake Forest in football,” recalls
the Thurman D. Kitchin Professor of
Biology. “I'd never heard of the school,
but it kind of stuck in my mind. Then,
as I was completing my doctorate at
Santa Barbara, my advisor compiled a
job-placement letter for three of us who
were finishing up and asked each of us
to list any institutions to which he
should send it. I put down Wake Forest
only because of that football game.

“A while later, I was interviewing in
Maryland and my wife called to tell me
Wake Forest wanted me to come to
Winston-Salem to check out the biology
department,” he continues. “I told her
to tell them I wasn't interested, but [then-
department chair] Ralph Amen persisted
and said they wanted to fly me down.

I said okay— and liked it. Esch and
Kuhn were instrumental in my decision.
I was impressed with how the two of
them combined and balanced their teach-
ing and research. Still, there was some
cultural transition at first, and I thought
I would stay for only two or three years.
But we really grew to love it here. My
wife [Joyce] would work for the
Chamber of Commerce if she could.”

Because of his location, Dimock
shifted the focus of his research to
freshwater mussels while retaining
saltwater field trips as an integral part of
his teaching. He has taught for twenty
years at Duke’s marine lab in Beaufort
and has taken groups of students on
extensive field trips to the Atlantic
coast, the Galapagos Islands, and the
Baja California peninsula, where they
camped out for a month. “The quality
of our students has been, and contin-
ues to be, outstanding,” he says.

Dimock also is proud of the many
graduate students he has mentored over
the years. His current doctoral student
is doing promising research on the use
of freshwater mussels as biomarkers
for stress from contaminants and global
warming. Seven or eight of his students
are on college or university faculties,
and it was them, along with others,
who nominated him for the Meritorious
Teaching Award he received from the
Association of Southeastern Biologists
a couple of years ago.

Dimock spent this fall as housemas-
ter at the Worrell House in London.
Most of the fifteen students in residence
at the house were biology majors, and

Ronald V. Dimock Jr: sending in the marine.

field trips naturally were
part of their experience.
They spent four days at a
marine lab in Wales, visited
London’s world-famous
Natural History Museum,
went to Oxford University
for a presentation on scien-
tific publication, and traveled
to Cambridge University for a
behind-the-scenes tour that
included viewing many of
Darwin’s original specimens
from the Galapagos Islands. As
a bit of delightful serendipity,
the Dimocks’ daughter and
family lived a five-minute walk
from the Worrell House this fall
while her husband was on tem-
porary professional assignment.
Dimock’s hobbies include
(surprise!) scuba diving, wood-
working, reading, traveling to
a place he and Joyce own on
Emerald Isle, and seven grand-
children. Retirement? “The word
has come up,” admits Dimock,
at sixty-four a relative youngster
among the quartet. “Maybe in
three or four years.”
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.and Four in Formation

Profiling a quartet of rising stars in the Wake Forest College faculty fermament.
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Since the turn of the millenium, the tenured or tenure-track undergraduate

faculty at Wake Forest (not counting the Calloway School of Business and
Accountancy) has grown by 10.3 percent—from 261 to 288 positions.

The expansion has brought a remarkable infusion of gifted young teacher-
scholars as both occupants of new positions and replacements for retirees.
Here are profiles of four whose careers display exceptional promise.
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LYNN NEAL:
Romance for the religious

T’S FUNNY HOW EASILY STEREO-
ITYPES CAN BE CONFOUNDED.
Would we expect, for example, women
who are evangelical Christians to read
romance novels? Heavens no! And yet,
they do—avidly.

But these novels are not your garden-
variety swashbuckling bodice-rippers.
No steamy passion or sex—certainly
none outside marriage— here. Infused
with biblical tenets, they dramatize the
challenges of Christian relationships
in a secular world and serve as inspira-
tion that helps their readers maintain
their faith in a profane culture.

The little-known but vital literary
subgenre of religious romance novels
is a research focus of Assistant Profes-
sor of Religion Lynn Neal.

Neal, who holds a master’s degree in
theological studies from Duke Divinity
School and a doctorate in American
religious history from UNC-Chapel
Hill, served as a visiting professor from

28 WAKE FOREST MAGAZINE

2003 to 2005 and returned as a tenure-

track faculty member last fall after a
year at Appalachian State.

Besides her current research on reli-
gious intolerance, her primary scholarly
interest is the interface between Chris-
tianity and gender and popular culture
issues. For her doctoral dissertation,
she examined religious romance novels,
interviewing twenty authors and fifty
readers. UNC Press has published it
as a book titled Romancing God: Evan-
gelical Women and Inspirational Fiction.

“I wanted to pursue a study that
questioned the stereotypes of evangeli-
calism,” says Neal, who characterizes
the movement by its emphasis on the
authority of the Bible, a personal con-
version experience, and witnessing
that experience to others. “Its a study
of women in evangelicalism—of how
one sustains her faith on a daily basis
in the face of doubt and the distrac-
tions posed by popular culture.

“The novels are effective for these
women on a spiritual level,” she
explains. “They’re for, by, and about
women, and insofar as the pulpits of

Lynn Neal: romance for women trying
to get closer to God.

[evangelical] churches are restricted to
men, they constitute a form of women’s
ministry in a cloaked and covert way:.
They're fun to read, yet they stay with-
in the bounds of the evangelical faith
by upholding conservative sexual and
gender values, for example. The women
who read these books are trying to get
closer to God, and by depicting an
image of a nurturing and forgiving God
more than one of judgment and wrath
—the titles suggest a God who is
romancing humanity—they help their
readers recover their feelings of faith.”

According to Neal, first-generation
religious romance novels dealt only
with religious experiences, dramatizing
the conversion of one or both members
of a couple, for example. “Now, they’ve
opened up, portraying the full range of
challenges in a marriage today—even
infidelity,” she notes. “If one thinks of
evangelicalism as permeating life, then
everything— the anger felt toward an
unfaithful husband, for instance—is a
spiritual problem, and the true nature
of forgiveness is explored in that light.
In these novels, the tensions within a
marriage are always religious in nature.
And the message they impart is, the
closer the couple gets to God, the closer
they get to each other.”

Neal is co-authoring, with John
Corrigan of Florida State University, a
history of religious intolerance in the
United States, concentrating her efforts
on the twentieth century. “Its a tough
topic to teach because our national
ideology of religious freedom and tol-
erance is so ingrained in us,” she says.
“Intolerance is just not part of our
framework, but it is a vital part of our
history.” She currently is at work on a
chapter on anti-semitism, which she
says was at its worst in the last century,



and will dedicate another chapter to
the Branch Davidian massacre at Waco,
Texas, with the view that it cloaked
religious intolerance in the mantle of
policing the secular transgressions of
David Koresh and his followers.

DONALD HELME ANBD
STEVEN GILES:

‘Sensationalism’ in
communication

ONALD HELME AND STEVEN
DGILES have more in common
than having earned their doctoral
degrees at the University of Kentucky
and their current posts as assistant
professors in the Wake Forest Depart-
ment of Communication. Both also
hold joint appointments in the Depart-
ment of Social Sciences and Health
Policy at the School of Medicine and
have collaborated on grant proposals
and research manuscripts. And they
both specialize in communication as
a health intervention tool for adoles-
cents and young adults.

To be sure, they have their differ-
ences. Helme concentrates primarily
on adolescent smoking while Giles
focuses mainly on disordered eating
and problem drinking among college
students. Helme specializes in design-
ing and evaluating media messages
that can attract and hold the attention
of at-risk adolescents while Giles spe-
cializes in identifying how peer norms
and networks can influence college stu-
dents to make poor behavioral choices.

But essentially, they are more alike
than different. Both embrace a com-
mon purpose: to parlay their knowl-
edge into strategies to deter at-risk
adolescents and young adults from
engaging in risky and self-destructive
behaviors.

Before joining the Wake Forest fac-
ulty in 2003, Helme was a scientist
for a cancer research center in Denver,
Colorado, where he sought to deter-
mine which features of public service
announcements (PSAs) are most effec-
tive at discouraging teens from using
tobacco and marijuana.

“We're all hard-wired for needing
certain amounts of excitement, and
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The opening shot is of three teens
poised to bungee-jump from a bridge.
The first two do wild and thrilling
jumps, but the third hits the gorge bot-
tom and explodes. Then comes the real
message: only one product actually

kills one-third of its users— tobacce

Follow-up studies conducted
Helme showed the PSAs to be g
effective in changing attitudes { / ]

Steven Giles (left) and Donald Helme: communication for high-sensation seekers.

high sensation seekers, who are most at
risk for engaging in [perilous] behaviors
like drug abuse and unsafe sex, need a
lot of excitement to keep from getting
bored,” Helme says. “This strongly
suggests the kinds of PSAs that might
be effective in persuading high sensa-
tion-seekers to assume healthier atti-
tudes and behaviors. The PSAs need to
be stimulating, fast-paced, and packed
with action, but also contain a strong
story line.”

One particularly effective Truth
Campaign PSA that Helme tested was
for a fictitious beverage called Splode.

and usage of tobacco among Colorado
teenagers. “An extra bonus was that
low sensation-seekers also liked the
PSAs,” Helme says. “We got double
bang for the buck with our [spots].”
While the rate of smoking adoption
is falling among the high school student
population, it is on the rise among col-
lege students—a trend Helme attrib-
utes to a shift in marketing strategy by
the tobacco companies. “Unable to
lawfully direct its advertising to teens
and pre-teens, the [tobacco] industry
now tries to grab them when they reach
eighteen with giveaways and other

DECEMBER 2007 29



promotions,” says Helme, whose other
research interests include strategies
for developing and supporting anti-
tobacco coalitions for the benefit of
native American and minority popu-
lations as well as physician-patient
communication as it relates to patient
satisfaction and compliance by diabet-
ics and other chronic disease sufferers
with prescribed treatment regimens.
“We need to develop campaigns that
are targeted specifically at the college-
age population. The challenge is that
college students consume different
types and amounts of media than do
teens and pre-teens, making it more
challenging to reach them with health-
related messages. But until we develop
some special strategy, we'll need to
continue using television.”

Giles, who was an adjunct instruc-
tor in the communication department
for four years prior to joining the fac-
ulty full-time in fall 2002, previously
was a research associate at Tanglewood
Research Inc., a Greensboro-based
company that was launched by Dr.
William Hansen, formerly of the Div-
ision of Public Health Sciences at the
School of Medicine. There, he obtained
grant funding from the National Insti-
tutes of Health (NIH) to create educa-
tional drug abuse prevention materials
and to develop a continuing education
teacher-training course.

In the past three years, Giles has

turned his attention to another subject:

the social and environmental factors
influencing college students’ eating
habits.

“I asked one of my classes in the
spring of 2004 what the number one
health problem on college campuses
was,” Giles recalls. “I thought they
would say drinking, or drinking and
driving, but the top response was eat-
ing disorders. Another class confirmed
that perception.
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“That really put it on the map for
me,” he goes on. “It opened the flood-
gates. One student came into my office
and told me it was a serious problem
for his girlfriend. In their minds, eating
disorders were a universal expectation
—part of being a popular and success-
ful college student.”

While only 1 to 5 percent of college
students report having been diagnosed
with an eating disorder such as anorex-
ia nervosa or bulimia nervosa, studies
indicate that anywhere from 20 percent
to 80 percent of all college students
engage in some form of disordered eat-
ing, such as vomiting, the use of laxa-
tives or diet pills, self-starvation, or
obligatory exercise. Women who fit a
certain profile—white; middle to upper
class; highly competitive and perfec-
tionistic— have traditionally been seen
as the highest-risk group, but recent
research indicates that eating disorders
are on the rise among African Ameri-
cans, Latinas, and even white males.

From data he gathered from first-
year and upperclass students through
surveys, focus groups, and other instru-
ments, Giles gleaned some insights
into the social norms and environmen-
tal factors behind the behavior. “Social
norms included one’s perception of
its prevalence and acceptability and
the extent to which one’s peers think
thinness is important,” he notes.
“Among the environmental factors
were body-esteem, media influences,
and parental attitudes.

“Mixed messages are a challenge,”
he continues. “Sororities will serve
cookies and pizza at social functions
but communicate to their members
that thinness is important for the
image of the chapter and the campus
as a whole. Parents’ comments and
attitudes about weight also can have
a negative influence on a child’s body
esteem and is often a precursor to

disordered eating behavior. We even
hear stories about mothers engaging
in weight loss competitions with their
daughters to see who can wear the
smallest clothing size.”

Giles also has collaborated with
scientists in the Department of Social
Sciences and Health Policy at the
School of Medicine to study the rela-
tionship between eating and alcohol
consumption. “We found that 32 per-
cent of college women reported restrict-
ing calories on days they planned to
drink, and that 24 percent of these
women did so because of weight con-
cerns,” Giles notes. “Restricting calo-
ries on days they planned to drink was
significantly associated with binge
drinking and getting drunk. Clearly,
many of the ways that college students
compensate for potential weight gain
can have terrible consequences.”

Giles thinks that many of the
underlying causes of disordered eating
are also related to other problem
behaviors such as smoking, drinking,
or unsafe sex. He has co-authored a
paper with Helme and another depart-
mental colleague, Marina Krcmar,
which examines this issue in depth.
“In my opinion, at the root of it all is
heart rot,” Giles says. “These students
are trying to fill the hole inside with
whatever they think will give them
value among their peers.”

DAvVID YAMANE:

A scholar with
Catholic interests

As A RESEARCHER, DAVID
YAMANE FOCUSES on whats
right in front of him. Take Catholicism,
for example. He is a convert to the

faith, and he spent five years on the
faculty of Notre Dame, so it stands



to reason that the Roman Catholic
Church would command a portion
of his professional attention.

But as they would be for any good
scholar, personal connections alone are
not sufficient justification for his inter-
est in the subject. Fascinated by the
relation between religion and other
domains of society, Yamane connects
trends such as the Church’s declining
conversion rates and numbers of
priests and nuns in the United States
to changing social norms on marriage,
sex, and the roles and status of women
in this country.

Yamane, an assistant professor of
sociology who also is a faculty associ-
ate in the religion department and
teaches the sociology of religion in
the Divinity School, is a specialist in
the interface between organized reli-
gion and secular institutions and cul-
ture. Among his topics of research is
the lobbying of state legislatures by

conferences. of Catholic bishops on

ol

education, abortion, capital punish-
ment, immigration, and other issues.
Brought up in what he calls the
“religiously indifferent” culture of
suburban northern California, Yamane
converted to Roman Catholicism
when he was a graduate student at the
University of Wisconsin. Like many
contemporary converts, he was intro-
duced to the faith by his wife-to-be.
“Most people convert because of
well-established network connections
or for other mundane reasons, such
as a marriage or the birth of a child,”
he points out. Although, as he notes,
over 150,000 Americans converted to
Catholicism last year, the long-term
trend is downward. “The traditional
reason why most non-Catholics con-
verted—it was their spouse’s religion,
and unanimity was thought to be
important for child-rearing—is much
less important now, with more options
and fewer sanctions for religiously
mixed marriages.”
Contemporary
America is experienc-
ing a rise in “seeker
spirituality,” but few
of these seekers opt for
Catholicism. Part of
the reason, as Yamane
observes, is that Cath-
olic doctrine is self-
consciously out of
step with present-day
culture. Nowhere is
this more evident than
in the Church’s teach-
ing on sexuality and
the role of women,
which is related to
the drastic decline in
Catholic religious

David Yamane:
Catholicism in crisis
and facing choices.

vocations. “American culture is not
welcoming of celibacy and the banning
of women priests,” he states. “Also, as
women’s societal status has risen over
the past half-century, the number of
nuns has dropped precipitously. By
contrast, vocations to the priesthood
in Asia and Africa are booming and
helping to fill the shortage of priests
in the U.S. The priesthood’s economic
and social status can make it an attrac-
tive option in the developing world.

It will be interesting to see whether
vocations in Asia and Africa decline

as well once the standards of living

on those continents rise.”

Yamane believes the Church even-
tually will be forced to change its cen-
turies-old dictates against married and
women priests. “Catholicism has to
choose if it will continue to require
these non-essential characteristics of
priests, which threaten the viability of
the priesthood and the Church, or if it
will come into line with contemporary
norms to save what is essential about
the Church: the sacraments,” he says.
“The shortage of priests is bad enough
that it could bring about incremental
change—first, welcoming back former
priests who are now married; then,
permitting married laymen to enter
the seminary; and, finally, allowing
ordained priests to get married. I don’t
expect it all to happen in my lifetime,
but I think it will come.”

Yamane, who with his wife, Megan
Polzer, has three children ages 12 and
under, is anticipating his next research
subject. “My projects always emerge
from my personal experiences,” he
says. “Certainly, for my work on the
Church, it was fortuitous that I was at
Notre Dame. Now that I am at Wake
Forest, I wonder what will strike me
as interesting locally. The rise of the
Catholic South, perhaps?”
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HEN WAKE FOREST

RECEIVED a $2.16 million

matching grant from the
Ewing Marion Kauffman Foundation
in late 2003 to develop programs to
promote entrepreneurship in the lib-
eral arts, it was hailed as the boldest
new initiative at the University in years.
One of the most innovative goals was
to create a “Fifth-Year Institute” to
provide support to a select group of
students for a year after they gradu-
ated so they could continue to develop
their entrepreneurial ventures.

Four years later, the Fifth-Year

Institute is thriving. In May, the pro-
gram received a $22,000 grant from
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Wake Forests Fifth-Year Institute provides postgraduate support

the James S. Kemper Foundation.
Students selected for the highly com-
petitive program receive a stipend

to help cover their living expenses
and seed money to develop their
business. They can also take up to
three classes for two semesters free of
charge; most take entrepreneurship,
business, or marketing courses in

the Calloway School of Business and
Accountancy and the Babcock Gradu-
ate School of Management. And per-
haps most importantly, the students
have access to a network of faculty
and alumni mentors and staff in the
Office of Entrepreneurship and Lib-
eral Arts (OELA).

The first student in the program,
biology major Sarah Yocum (05), is
now CEO of Aqualutions Inc., a start-
up company that emerged from research
conducted with biology professor Ray
Kuhn. Aqualutions, which recently
received a grant from the North Carolina
BioTech Center, is developing products
for disease detection in commercial
fish-farm populations.

Last year’s recipients, theatre
majors Matt Gutschick ('06) and
Ben Whiting (00), used their fifth
year to develop MagicMouth Produc-
tions, a nonprofit, educational theatre
company. Gutschick is now education
director for The Little Theatre of



to budding entrepreneurs.

Winston-Salem. Whiting is an actor
and magician in Chicago. They are
currently developing their second
show, a comedy titled “Rubber Doves,”
which they hope to premiere in Chi-
cago next year.

The three students selected for
the program this year—Martha
Napier, John Pyle, and Laura Bullins—
frequently use the word “passion”
when describing their entrepreneurial
ventures. Napier is creating a line of
hand-dyed, custom-embellished
women’s knit tops. Bullins is trying to
carve out her niche by offering high-
quality, hand-painted yarn for knitting
and crocheting. And the Fifth-Year

Stories by Kerry M. King ("85) Photographs by Ken Bennett

Institute isn't only for students devel-
oping a for-profit business; Pyle has
formed a nonprofit organization to
provide character-education programs
to elementary schools.

“For students who are developing
ventures with high potential, it is a
real benefit to be able to stay at Wake
Forest for an additional year,” says
Betsy Gatewood, director of the OELA.
“They may not have taken an account-
ing course or a marketing course, so
it's a chance to build some crucial
functional skills. And it’s also a chance
to have faculty and alumni advisers
provide feedback on their venture
ideas or business or marketing plans.”

The Fifth-Year Fellows are not the
only students starting new ventures.
Five sophomores have started their
own nonprofit educational company
to teach children about science, based
on ideas they developed in a freshmen
seminar class (see page 6).

Senior Ali Carroll, who has received
a New Venture Seed Grant from the
OELA, is partnering with women in
a Kenyan village to make jewelry
which she sells in the United States;
she’s now the proud owner of a piece
of land in Kenya and has ambitions
of building a factory there to provide
steady employment to villagers (see
page 40).
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NTREPRENEURS HAVE TO
TAKE CHANCES, and Martha
Napier (07) took a big one last

fall. She wasn't really an entrepreneur
then; she was just a college senior who
needed some money to pay for a serv-
ice trip to Vietnam. A budding fashion
designer, she had just finished a sum-
mer program in fashion design at the
prestigious Parsons School of Design
in New York City and was eager to put
to work what she had learned there.
Some sample tops she had made at
Parsons were drawing rave reviews

from friends, so she decided to make
more of them to sell to raise money
for her trip. Selling the tops wasn't a
problem, but making them was an ";\t i
arduous process: first she had to take ™
apart a couple of extra-large men’s
white tee shirts, then dye the fabric a
solid or tie-dyed color, then stitch the
fabric back together to create a femi-
nine top, and finally add the finishing
touches such as lace or silk trim, but-
tons, and straps.

That chance she took? She really
didn’t know how to sew. With her



rudimentary skills, it was taking her
about a day-and-a-half to make each
shirt. So she did what any good entre-
preneur would do: she realized her
limitations and hired a seamstress to
fill the fifty orders she had received.
“That’s part of being an entrepreneur,
figuring things out,” she says.

A year later, she’s figured out a lot,
and through the coursework, funding,
and mentoring offered through the
Fifth-Year Institute, she’s turned her
passion into a business, Justees: for
Justice. “It turned out to be an alterna-
tive way of getting to my end goal of
being a designer,” she says. “I've been
put into a position where I haven't
even gone to design school, and I'm
already in a position to build my own
clothing line.”

Her initial foray into the business
world was supposed to be a one-time
venture. She planned on returning to
Parsons this fall for the one-year asso-
ciate’s degree program in design, but
deferred her admission until next year
when she was accepted into the Fifth-
Year Institute. After graduating from
Wake Forest last May, she moved back
home to Hinsdale, Illinois, for the
summer and used a grant from the
Kauffman Foundation to take sewing
lessons and develop her business plan.

“When you're in college, you think
you have to follow a certain path to
be successtul,” says Napier, who had

originally considered attending Parsons
' or the Fashion Institute of Technology

before choosing Wake Forest after

' _rlﬁr"’f receiving a Presidential Scholarship
vw4%,  in art for her talent in painting. (She
majored in studio art, with minors in
art history and journalism.) “At the
end of my senior year, I realized that
there might be a different way to get to
my goal of becoming a fashion designer.
I had to learn to be more open-minded

to see other opportunities.”

This fall, operating out of the din-
ing room of her Winston-Salem apart-
ment—which doubles as her office/
studio/production area—she worked
on the logistical issues of ramping
up production. She hired someone
locally to do the time-consuming
work of making the shirts, resisting
suggestions, so far, to take the pro-
duction overseas. She still buying
her raw material —the tee shirts— /
from Wal-Mart and the Hanes’
outlet in Winston-
Salem and knows
she needs to find
a better supply
chain, but
cash flow is
a problem.

Initially,
she’s selling
her tops through her Web
site (www.justeesforjustice.com)
and through friends at Wake Forest.
Customers can order from about a
dozen different styles and colors of
tops in her “ready-to-wear” line or
order custom-made tops. Next, she’'d
like to land space in a few boutiques
in Winston-Salem and line up what she
calls “ambassadors” at other universi-
ties in the state to promote her tops.
She plans to form an advisory board
to help guide her business, and even-
tually, if all goes well, she’d like to
hire someone to handle the
business end of the opera-
tion, so she can concentrate
on what inspired her to start
the venture in the first place:
designing clothes.

Since all this began as
a way to raise money for a
service project, she decided
to give away 10 percent
of her profits to a charity:
“making just tees the just
way for a more just filled world,”

| breast cancer is not just my mom’s
1

is the slogan on her Web site. She
chose to support the Be Bright Pink
Foundation (www.bebrightpink.com),
an organization that focuses on young
breast-cancer survivors, for personal
reasons— her mother is a breast-
cancer survivor—and for business
ones— her target market is young
women. “I've come to realize that

or her generation’s cause; its going
to affect me, my friends, women my
age,” Napier says. “I can feel ethi-
cally good about building the busi-
ness, and the customer
can feel good about
purchasing an item.”
The mentoring
she’s received from her
professors and others
has been invaluable in

starting her business, she
says. “I really debated about [
whether to do the Fifth-Year Institute 4@
or go to Parsons. Looking back, I ﬂr“ =)
couldn’t have made a better decision.
One of my main reasons for picking

the fifth-year (program) wasn't neces-
sarily the classes or the grant to build
the business; it was having access to

mentors. I love hearing stories about

other people’s successes and mistakes.
If I can learn from someone else’s mis-
take before making it, obviously that’s
the best thing that can happen.”
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OHN PYLE (CO7) WAS ALREADY

A SEASONED ENTREPRENEUR BY

the time he graduated from Wake

Forest. In high school, he started

his own lumber business selling fire-
wood in Rhode Island, where he then
lived. He did well enough to hire another
person to help out with the business.
Later, when his family moved to Mis-
souri while he was in college, there
wasn’t much of a market for firewood, so
he started a deck-maintenance business,
cleaning and staining decks. He did
well enough at that to hire two people.
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Since graduating last May, his entre-
preneurial streak has taken him in a
totally different direction. He’s formed
a nonprofit organization, the Character
Resources Foundation, dedicated to
promoting character development in
young children. “Too many children
don’t receive positive encouragement
today,” explains Pyle, who credits
his mother, a high-school special-
education teacher, as his inspiration.
“Our goal is to provide schools with
those resources they need for their
character-development programs to

_Foundation

raise kids with values, who put other
people above themselves, to exhibit the
same things we do at Wake Forest.”
One of the resources he provides to
schools is a booklet he wrote, “Being
My Best: What the Animal World Can
Teach Me,” which uses animals to
teach young children character traits
such as courage, kindness, diligence,
and humility. The Golden Retriever,
for example, shows loyalty, and chil-
dren can be loyal too, he writes, by
being obedient to adults and being
loyal to their friends “even if they are



not as popular or cool as other kids.”
The mongoose shows courage, a good
lesson for children to realize that they
have “the strength to overcome (their)
fears and worries.”

So far he’s donated about six
hundred booklets to two elementary
schools in his hometown in
Missouri, with the help of a
couple of small businesses
that funded the cost. He
hopes to donate about
5,000 booklets to
schools in Winston-

Salem this year.

Schools can use the
booklets however they
want, whether in a class-
room discussion or simply send-

ing them home with the students.
Eventually, he would like to provide
speakers, inspirational posters, and
other resources. “My long-term goal —
in five to ten years—is to be a consis-
tent resource for schools to get their
character-development materials, for
schools that don’t have the budget to
purchase books and supplies.”

On his Web site (www.character-
traits.org), he has posted words of
encouragement that would appeal to
adults as well as children, on “making
your life count” and “keeping your
hope alive.” Pyle, himself, seems to
have gotten where he is today by tak-
ing these messages to heart. A native
of Georgia, he came to Wake Forest
on an ROTC Scholarship and had
intended to become a career army
officer. But after a medical condition
caught up with him (he’s deaf in his
left ear, the result of a bout with menin-
gitis when he was one), his aspirations
to join the military ended, and he had
to find a new dream.

He felt a nudge toward nonprofit

work following a semester in Costa
Rica, where he lived with a local family.
During his time there, and in visits to
Nicaragua and Panama, he saw the
crushing poverty in the region as he
volunteered in schools and with Habi-
tat for Humanity. “I saw kids who
didn’t have a lot, who were
so thankful for the
attention they got.
You could bright-
en their day, their
lives, just by
showing
a little concern.
That was a matur-
ing experience. It
really opened my eyes
to the things that do last,
the effect you can have on other peo-
ple’s lives.”
He majored in communication with
a minor in entrepreneurship and social
enterprise, and he had three job offers
—in broadcasting and consulting and,u'lbu !
as a financial adviser—his senior y@r,
“I had these offers, but I just wasn’t~,
enthusiastic,” he says. “I was comfr'f,g
back from Charlotte (from a job .
interview), kind of dejected, .
wondering if I was ever going
to find something that I'm .
passionate about. I'm passionate

and he took several business and
entrepreneurial classes in the Babcock
and Calloway schools. For one class,
he wrote a case study on the success
of one of his predecessors in the Fifth-
Year Institute, Sarah Yocum (05).
Pyle’s short-term strategy is clear—
to attract sponsors so he can provide
his program to additional schools—

but he’s not sure what the future holds.

“I haven’t thought too far ahead. In
startups, you often can'’t plan ahead.
You hit walls and redirect your path.
You're never going to have a direct
shot. It changes so much. No matter

what happens, we've still done a lot

%fgoad,” say‘i Pyle, who yes, is a
p@ﬁivaqpbeét sort. “This year

yiell provide 5,000 kids with books

that they can’t’z‘tﬁg home.”

about helping people improve \h h eyt {}__

their lives. So I thought, why not™ IJ'A;JI __*}:E_h

try something different instead h .

of going the traditional route.” I
He started his foundation R e N

and registered it last March B '“-::..M"

as a nonprofit organization in
Missouri. He was accepted

into the Fifth-Year Institute
shortly after that, and he

wrote his booklet over the
summer. This fall, he worked on
getting his program into local schools,

N
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HO KNEW THAT HIGH-
END YARN was such a hot
product? Laura Bullins (07)
did, and she’s carving out a niche as a
provider of high quality, hand-painted
yarn with help from the Fifth-Year
Institute. “It’s a funny thing to get
into because of some of the miscon-
ceptions that people have about knit-
ting and fiber arts,” she admits. “But
people are willing to spend big bucks
on special yarn. If you think about
how long it takes to knit something,
it makes sense to make it out of some-
thing nice.”

Bullins, whose family lives in
Winston-Salem, is operating her busi-
ness, The Unique Sheep, out of the
basement of her parents’ home. (Her
father, Spencer, is a 1973 graduate of
Wake Forest.) Ever since her mother,
Jan, taught her to sew when she was
young, she’s been into what she calls
“fiber arts”— sewing, weaving, knit-
ting, and crocheting. She attended
Wake Forest on a Presidential Schol-
arship in theatre/costume design and
originally considered a career in the
fashion industry. But a summer spent
working at a bridal boutique changed
her mind and sent her in a different
direction where she could combine
her love of fiber arts with her interest
in art and design.

Working at a yarn shop in Winston-
Salem called Knit Picky, she knew
that the industry was undergoing a
revolution of sorts following a boom



in interest in knitting and then the
inevitable bust. But she saw the down-
turn as an opportunity. “A lot of the
people who learned how to knit dur-
ing this big boom continued to knit,
but they transferred their focus from
the basics to the more advanced tech-
niques,” she explains. “And they
switched from using novelty yarns

to using animal fabrics and higher
quality yarns. The focus switched from
the craft stores that carry the cheaper
yarns in bulk to the chic yarn shops
that carry more expensive, higher-
quality yarn. Along with this has been
a greater focus on hand-dyed yarns
and the independent artist, which is

where I come in.”

She started The Unique Sheep last
spring and sells her specialty yarns
over the Internet (www.theunique-
sheep.com) and to shops such as

/

Knit Picky and a few others.
She also sells un-dyed yarn,
knitting and sewing acces-

sories, and patterns for
several items. (She
displays a few
sample products
made from her yarn iy
on her Web site, but
doesn’t plan on offering
finished pieces for sale
because of the time involved in
making them.) “It was slow at first,”
she admits. “When you start a new
business like this without any reputa-
tion, it takes time. 'm getting my
name out there more and more.”

g
.:ip_.

Bullins buys large
quantities of un-
dyed yarn, dyes it
by hand, and pack-
ages it into skeins
for sale. She has
about fifteen differ-
ent color-combina-
tions of yarns avail-
able, but will also make custom-dyed
yarn. She gets ideas for her colors
(we're not talking solid blues and
reds here) from photographs submit-
ted by customers. A photograph of
an autumn day in New York’s Central
Park, for instance, was the inspiration
for “Autumn in the City,” a yarn dyed
in strands of reds, greens, oranges,
and yellows. A photograph of a sunrise
over Washington’s Mt. Rainier inspired
“Daybreak,” with yellows, purples,
and pinks.

Soliciting the photographs started
as a way to get inspiration for her col-
ors, but it’s also become a clever mar-
keting tactic. “I think it’s a good busi-
ness strategy,” Bullins says. “Not only
do I get these great photos from all
over the place, the people who send
their photos that are turned into yarn

have a real connection
with the shop. It

becomes their
color, so they're
more likely
to go

out and
promote
the shop.”
Bullins is
intense about cus-
tomer service, one of the

many things she learned in what

you could call her apprenticeship at
Knit Picky. “I learned a lot there about
the fiber and yarn industry, the trends
in the industry, what people were
looking for, what was out there, what

wasn't out there. What’s vitally
important to a shop of that nature
is customer service and forming
relationships with your customers.”
An anthropology major with
minors in theatre and women’s and
gender studies, Bullins heard about
the Fifth-Year Institute right after
starting The Unique Sheep and
right before graduation, so the
timing was perfect. This fall, she’s
taken several classes in the Babcock
and Calloway schools, and she
plans on taking some accounting
and marketing classes in the spring.
Working with faculty mentors has
given her a firmer foundation for
her business, she says, by forcing
her to think more intentionally
about business plans and finances.
Seed money through the program
has helped with marketing costs.
“I'm beginning to feel pretty
confident that I can make enough
to live off of, a modest income” she
says. But The Unique Sheep proba-
bly won't be her last venture. She
has a passion for small businesses
and can see herself as a consultant
to small-business owners—or the
owner of another small business
herself. “I'm a serial entrepreneur.
I think within the next year I'll start
something else.”
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Beads of Hope

By Elizabeth Alig “Ali” Carroll (08)
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THE STRIKING BEAUTY OF
EASTERN AFRICA belies a

world of contrasts: skies bluer than
any I've ever seen, unmarred by tele-
phone wires, cover a land of deep
green fields interrupted only by red
dirt footpaths. Clusters of villages
are dotted throughout the land with
brightly colored storefronts and rich-
ly cultivated gardens, and each vil-
lage carries a feeling of self-sufficient
solitude. The very factors that create

such awe-inspiring scenes are some
of what makes life for the Africans
extremely difficult. The night sky is
brilliant with stars gleaming from
one horizon to the other because
there is no electricity for miles
around. The footpaths are traveled
daily by barefoot men, women, and
children, looking for food, water, or
for some type of paid labor. The
seclusion of the villages makes emer-
gency medical care very difficult,
and women die in childbirth daily
without proper medical care.

Last summer, I was awarded one
of Wake Forest’s Pro Humanitate
scholarships to teach English to a
women’s cooperative in the town of
Moshi, Tanzania. Moshi is a small
town at the base of Mt. Kilimanjaro.
On my early morning walk to work,
I often looked up from my path
through the wide, green cornfields to
see Kili's majestic peak rising out of
the clouds.

I taught a group of female tailors
in a tiny classroom made of cement
blocks, with crude openings for the
window and door. All of the women
I taught had been unable to finish
school but wanted to learn English.
They sat daily, side by side, on a
handmade wooden bench, eager-
eyed and ready to learn. The women
ranged from the ages 17 to 45, and
all were married with families.

The women invited me into their
homes and prepared traditional
Tanzanian cuisine: fried bananas,
chapattis, beans, and fresh fruit. They
taught me traditional Swahili songs
and dances, and they welcomed me
into their lives and culture.

After my project ended in Tan-
zania, 1 joined a lifelong friend,
Eleanor Campbell, and together we
traveled to Kenya. We stayed with
our dear friends, Susan Kaburu and



her two daughters, Anne and Njeri,
in a farming village called Ndathi.
This was Eleanor’s first time in
Kenya. It was my second.

The Kaburus are members of the
Kikuyu tribe, and I met them nearly
two years ago through a mutual
friend. Susan is a true African woman:
regal, hardworking, soft-spoken, and
wise. She is a nurse-midwife who
runs her own clinic, often working
sixteen-hour days to serve 20,000
patients around the village of Ndathi.

Their convivial yet cramped
home is made of sheet metal and
concrete blocks, and the living area
is brightly decorated with pictures
from magazines and calendar pages.
They have no running water and
no access to electricity, so we drew
our water from a tank and cooked
our meals over a propane stove.
Much of their food was grown in
their gardens, and we often hoed
potatoes or carrots for our meals.
The Kaburus’ nightly routine con-
sists of eating together, reading,
singing, and, when the sun goes
down and the natural light is gone,
going to sleep. The nights were
peaceful, as we were so far removed
from any cities, but we were often
awakened by the sound of elephants
trampling through the gardens.

During my time in the village,
I was struck by the able-bodied,
willing women who have almost
no profit-generating opportunity.
The majority of Kikuyu women
spend their time gathering firewood,
knitting goods to sell, or farming.
The women are vivacious, talented,
and inspiring. Many of them care
for orphaned relatives in addition
to their own immediate family.

A Dhow, or Tanzanian fishing-boat, coming
home from a day at sea in Zanzibar.

Building bridges between women in two countries and providing jobs for Kenyan women.

I encountered several women who
had given up their own beds, shoes,
or food to provide for the children
in their household. They are driven,
determined, motivated, creative, and
hardworking. They are simply in
need of opportunity and direction.

Two of my Kenyan friends, Njeri
Kaburu, with whom I lived, and
Esther Gathigia, a friend and neigh-
bor with an entrepreneurial spirit,
have started micro-lending groups
shaped after Nobel prize-winner
Muhammed Yunus’s model for the
Grameen Bank. I had the privilege
of seeing first-hand how the women
in the community were beginning
to reap benefits from the use of their
loans. Even still, I thought that more
could be done in the way
of providing an employ-
ment opportunity.

Let me back up. In
the summer of 2006, 1
visited Kenya for three

weeks with my family. I was dis-
tressed by all the poverty. I saw its
depth for the first time. While I was
traveling cross-country in a Matatu,
I struggled with my experiences in
Kenya. I'd been to the slums, I'd
been inside the mud huts, I'd spent
time with the children who were
orphaned by AIDS. But why was I
there? Certainly not simply for the
thrill of experiencing things that pre-
viously had only existed to me as
photos in a National Geographic. I
had to act, to do something to assist
these people, however marginal my
efforts may be.

A few days later, we visited a
bead factory in which single Kenyan

mothers were handcrafting ceramic




beads. The vibrancy of their colors

was unparalleled with any precious
stones I'd ever seen, and my artistic
eye was immediately attracted to
the beads. I began mentally arrang-
ing the beads into jewelry designs.
An idea came to me: I might be able
to sell the jewelry to friends back
home, both spreading the word
about the people I had encountered
and raising money to help relieve
their poverty. With these hopes in
mind, I bought five hundred beads,
a sizeable investment for a penny-
pinching student, but I was con-
vinced that these beads held hope
and promise.

Back home in Nashville, Ten-
nessee, I went to a craft store and
bought the tools necessary for mak-
ing jewelry. After studying some of
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I believe that everyone
has the potential to be
a social entrepreneur,

whether an opportunity
presents itself across
the Atlantic or simply

down the street.

my own earrings and necklaces, 1
taught myself how to create different
pieces. It did not take long for the
beads’ popularity to grow within my
groups of friends. One person would
buy a pair of earrings, others would
admire them, and the orders began
coming in more quickly than I could
fill them. In less than a week, I had

Children at the primary school
just down the road from our home
in Ndathi, Kenya.

taken in over $1,000 in revenue.

I decided to return the money to
Kenya through African Leadership,
an organization dedicated to training
leaders across the continent and then
supporting the projects that African
leaders develop, allowing Africa to
be strengthened from within.

When I returned to Wake Forest
in the fall, I began to take steps to
learn more about business, and I was
well-assisted by the entrepreneurship
office. I was counseled by other
more experienced entrepreneurs and
received a New Venture Seed Grant.
I developed a name for the jewelry,
Adia, which means “valuable gift”
in Swahili, and I began marketing
the pieces to friends. Within the
year, their popularity exploded. My
jewelry was being worn throughout
the campus, and the reception of
the jewelry at Wake Forest made me
realize: This jewelry could be mar-
keted and sold in other places, too.

Now, I must explain what hap-
pened in Kenya this past summer.
As 1 began to understand the hard-
ships the Kikuyu women face and
their need for employment, I began
thinking. What if I were to move
the manufacturing of the beads and
the production of the jewelry to
central Kenya? I needed employees
to create the pieces of jewelry, and
the Kikuyu women needed profit-
generating work. Through provid-
ing the women with a dignified
employment opportunity, I could
help to improve their standard of

A Kenyan woman spins
sheep’s wool into yarn.



living, strengthen their households,
and allow them to earn the funds to
educate their children.

I wanted to train these women to
craft the beads and assemble them
into finished pieces, so I met with a
women’s cooperative in the village.
showed them the beads I had been
working with and some of the jewel-
ry I had created. They were thrilled.
They loved the idea of creating such
bright and beautiful beads, and they
certainly loved the idea of having
steady employment.

As 1 began playing with the
idea, my friend Eleanor became
my enthusiastic business partner.
Together, we started brainstorming
about what we would need in order
to make this venture work. We had
the idea, we had willing laborers,
but, among many other resources,
we needed land. We knew we would
need flattened land that had access
to electricity and piped water, as
well as access to the main road in
central Kenya. Miraculously, a
Kikuyu friend found a plot of land

Ali Carroll, proud co-owner of Plot 97 in Mbiriri, Kenya.

that fit exactly what we needed
immediately after we started looking.
Because of the scarcity of running
water and electricity in the central
province, this land was rare and
valuable, and, after much thought,
we bought it.

I am now the co-owner of Plot 97,
Mbiriri, Kenya. Though I have some
good resources to start
with, I have a great deal
to learn about starting
a business. The entrepre-
neurship office offers
practical courses that
are designed for projects
like mine, and I am
using that as a starting
block for building the
business. I am currently
studying New Venture
Planning, Financial
Knowledge for Entre-
preneurs, and Sales.

I am hoping to be
a messenger, bringing
fresh, uniquely-styled
jewelry to women here
in the United States,

enabling them to appreciate, honor,
and reward the labor of Kenyan
women, while also providing jobs for
Kenyan women and working toward
sustainable development in Ndathi,
Kenya. I must stress that I am not
enormously gifted; I was simply
given an opportunity to create change.

I believe that everyone has the
potential to be a social entrepreneur,
whether an opportunity presents
itself across the Atlantic or simply
down the street. The jewelry pro-
vides a bridge between cultures,
through which women of each cul-
ture are able to give a considerable
gift to the women of the other. I am
so blessed to share in the lives of
both Kenyan and American women,
and I have begun to see how one
person’s willingness and creativity
can aid in bringing about change in
the world.

Elizabeth “Ali” Carroll, a senior from
Nashville, Tennessee, is majoring in
communication and studio art.
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Using business sawvy
and a sense of humor,
Ricky Van Veen (03)
and Zachary Klein (os)
transformed a Web site
into a multimillion
dollar company.

icky Van Veen (right) and Zach Klein

vé'

hen Zachary Klein ('04) was a little
boy, grown-ups somefimes asked

him what he'd do if he had a million dollars.
His answer: He'd build a sophisticated free house.
And he and his business partner, Ricky Van Veen
('03), have done just that.

It all started in 2000 when Van Veen created
a Web site called CollegeHumor.com with a buddy
of his from the University of Richmond. They post-
ed funny photos, videos, and arficles online, and
then convinced friends at their respective schools
to add content, promoting the site via Instant
Messenger and by placing ads above urinals in
bathrooms (“viral marketing in ifs fruest sense,”
says Van Veen). Soon word spread fo other col-
leges, advertisers took inferest, and a business
was born.

Van Veen handled the editing, and his partner
took care of the business negotiations. “But to run
a Web site, you also need a designer and a pro-
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By Jane

grammer,” says Van Veen, who majored in
with a concentration in information systems.
Enter Klein, a studio art major and photogro-
pher for the 0ld Gold and Black, whom Van Veen
met through a friend. At the time, Klein was busy
running his own Web site called ReptileShack.com, X
through which he sold exofic animals. But he did
some side projects for Van Veen and impressed him
with his artistic abilities.
“Tach can make anything look good,” says
Van Veen, who asked him to join the team as the
graphic designer, along with another student from
the Rochester Institute of Technology fo be in
charge of site development. Hiring fellow students
and developing ideas at Wake Forest, says Van
Veen, was one of the keys to their success.
“College is the perfect place to start a busi-
ness,” says Van Veen. “If you fail miserably, you
go back to being a kid with a meal plan.” Having
no overhead allowed the boys to survive when the



bubble burst in the dotcom market. But another
thing that helped: avoiding temptations that
seemed too good 1o be true.

Six months after launching the site, they were
offered $9 million to sell the business to a compa-
ny called eFront (which has since been plagued
with scandal), but turned it down because it sound-
ed fishy. Van Veen still carries around that offer as
a reminder fo keep things in perspective.

After graduating, the foursome had to decide
where to base their business. “The beauty of run-
ning a Web site is that you can do it anywhere,”
says Van Veen. So they settled on San Diego. But
after living next door to a house full of San Diego
State sorority sisters on a street just a few blocks
away from the beach, the guys found it difficult to
concentrate. So in 2004 they moved to New York,
“a city that matched, if not exceeded, our ambi-
tion,” says Klein.

When they landed in the center of the media
world, that's when things took off. “In California,
we had to explain ourselves a lot,” says Klein. “But
in New York, when you say you work for a dotcom
that has an audience of six million unique users a
month, people understand—and they pay attention.”
Soon they were written about in such wellrespected
publications as The New York Times and the New
Yorker magazine, and deals with major companies,
such as Penguin and Paramount, followed.

Before they knew it, the Web site spawned
multiple offshoots. CollegeHumor.com was no
longer just a Web site—it was a brand. They pub-
lished two hooks: The CollegeHumor Guide to
(ollege and Faking It. Plus, they scored a movie
deal. A screenplay is currently being developed
by two of the writers from the NBC sitcom “The
Office,” which will be about what a college kid

experiences when he comes home for winter break.

And that's not all. The business, which has
grown from the original four partners to over fifty
staffers, now also includes a clothing line called
Busted Tees (shirts that display jokes developed by
staffers), a live comedy tour that travels to college
campuses across the country, and a video-sharing
Web site called Vimeo.com.

The company, which has evolved into so much
more than just CollegeHumor.com, is called Connected
Ventures (CV for short) and in 2006, the partners

sold a maijority stake to media mogul Barry Diller's
InterActiveCorp, which allowed them to move to a
brand new 17,000- square-foot office in the coveted
Union Square area of Manhattan. When faced with
multiple investment offers, choosing IAC was a no-
brainer. “Editorially, they let us do our own thing,”
says Klein. “But they help us make transactions
because they have so much clout and access.”

But don't think for a minute that these quick
accomplishments have eclipsed what triggered all
of this in the first place: the guys’ sense of humor.
“Ricky is twenty-six going on twelve,” says Sarah
Schneider ('05), a former member of the Lilting
Banshees comedy troupe and a media planner for
(V. “One minute, he’s on the phone with an execu-
tive, and the next, he’s sending a mass e-mail in
which three quarters of the words are abbreviat-
ed.” Goofing around is nothing new for Van Veen,
the class clown of his Timonium, Maryland, high
school who was once sent to the principal’s office
for dressing up like Where's Waldo in a senior
photo (administrators alleged that his cane could
have been used as a weapon).

So it's important fo the guys that the company
culture remains playful. Since there is no dress
code at the office, instead of a “casual Friday,”
the guys enforce an occasional “formal Friday” for
fun. They also created the “Thursday Night Hang,”
where the staff gets together after work for an
in-house happy hour to play ping-pong, listen to
music, and chat.

“(V is more than just a company; it's a lifestyle,”
says Klein. “Most of our employees are friends with
each other, and a good number of them live togeth-
er.” And some weekends, they even throw CV par-
ties, which often have themes. For instance, there
is a Rubik’s Cube party in the works. The gist: each
guest must arrive wearing six different colors—a
red shirt, blue pants, a yellow hat, etc.—and each
must leave wearing a single color.

But what these twenty-somethings have
achieved is no joke—and their experience at Wake
Forest, to which they both applied “early decision,”
helped foster their talents. “It was the perfect incu-
bator, because if you showed even a hint of passion
in a particular areq, like entrepreneurship, profes-
sors, such as Page West, would go out of their way
to form personal relationships with you,” says Klein.

Wake Forest also taught them how to protect
their pennies. “Professor Thomas Goho's ‘million-
dollar lecture’ on how fo invest was the most useful
thing | ever learned,” says Van Veen.

Money management is yet another reason
they're living large —they only spent what they
could afford. “When we started, every expense was
a group decision,” says Klein, who was once chided
af dinner with his partners for ordering spring rolls
with his meal, breaking the team’s entrée-only rule.

Now that they have some breathing room, the
guys do order appetizers now and then. They also
spend money on others. Klein recently purchased a
painting by author Dave Eggers as a fundraiser for
his publishing house, McSweeney’s, and is consider-
ing buying apartment space for burgeoning arfists
in his hometown of Fort Wayne, Indiana, so they
can work on projects without worrying about rent.

Klein is never short on ideas. He has so many,
in fact, that he's decided to leave the company as
a partner, but remain fethered to it as a consultant.
“I'm content with my achievement at CV," says
Klein, “I just want that ‘startup’ feel again.”

But it won't be a tearless goodbye. “One of the
unanticipated and stinging side-effects to building
a stable business is that when you leave, it goes on
without you,” says Klein.

Luckily, Van Veen will still be there to steer the
ever-growing (V ship, and he hasn't lost sight of
what initially attracted their audience. “When kids
used fo come home from school, they'd turn on the
TV, but now they go straight o the computer,” says
Van Veen. “So our goal is to base their entertain-
ment experience around CollegeHumor.com. If we
keep it up, | don't see why we can't become the
next Comedy Central.”

The only thing stopping them might be getfing
evicted from their offices, which they share with
more established fenants who don't wear denim
quite as often. Van Veen and Klein recently got an
angry letter from their landlord, who asked them
to “cease certain behaviors,” such as spinning too
many fimes in the lobby's revolving door. But when
you've built a sophisticated tree house, you can't
forget to play in it once in a while.

Jane Bianchi (05) is the associate health editor af
Family Circle magazine in New York Gity.
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Crossroads

For senior Chris Jackson,
academics have always
been interdisciplinary.

By Arthur J. Nelson ('07)
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OCATING SO NEBULOUS AN
Lintersection as that of science
and literature can seem taxing, if
not incongruous. Navigating and
synthesizing the disciplines evokes
a whole other set of tasks, difficulties,
and to some, even contradictions.
Surely successful forays include
sci-fi authors such as Isaac Asimoy,
but even then is the author and
metaphor really accurate? Yes. In
fact, it is all too befitting. Asimov
in addition to being a prolific author,
was, after all, a professor of biochem-
istry. It is then even more appropri-
ate that Chris Jackson navigate this
intersection of the fictional and the
empirical with a degree of excellence
that illustrates what comprises the
DNA of a Wake Forest student.

To Jackson academics have
always been interdisciplinary. English,
his major, can coalesce with neuro-
science and chemistry, his minors,

to create one seamless pursuit,

whether it be penning a thesis

or studying the cerebral cortex.
Take, for example, Jackson’s study
of English. Rather than examine

the subject finitely, he approaches

it as a malleable discipline, explor-
ing matters such as the psychologi-
cal and neurological construction
of memory in T.S. Eliot’s “The Waste
Land,” W.G. Sebald’s Austerlitz, and
Marcel Proust’s Swann’s Way. He
constantly challenges and bends his
fields of study in new and insightful
ways, and his excellence in English
has earned him the H. Broadus Jones
Scholarship.

In keeping with his interdisci-
plinary nature, Jackson is also the
recipient of both the Carswell and
Sullivan scholarships. A grant from
the Carswell program in 2006 funded
his summer in Australia with

Shaowu Zhang at the Australian



National University in Canberra.
Together they experimented with
the Apis mellifera, commonly known
as the honey bee, to observe visual
learning and navigation. Jackson’s
work at Canberra built upon the
body of research he, along with
Reynolds Professor of Biology Susan
Fahrbach, have collaborated upon
with respect to memory and learning.
This past summer Jackson con-
tinued his research in neuroscience
at the Massachusetts Institute of
Technology. Sponsored by Amgen,
an international biotechnology com-
pany headquartered in California,
he collaborated with the brightest
of academia to study candidate
plasticity genes and dendritic arbor
remodeling in mice. Shoulder to
shoulder with physicists, electrical
engineers, chemists, and biologists,
Jackson explored how the architec-
ture of interneurons of the visual

cortex changes in response to senso-
ry deprivation. This type of research
sheds new light on how the brain
responds and rewires to environ-
mental stimuli. Jackson’s contribu-
tions to, and passion for, science
earned him the prestigious Barry

M. Goldwater Scholarship in the
spring of 2007.

Nestled in his mosaic of colle-
giate pursuits, Jackson has made
valuable room for a long-time pas-
sion: the outdoors. With Lebanon,
Virginia, as his home, it is only natu-
ral that the outdoors be a favorite
pastime. Nestled in the majestic
Appalachians, his backyard leaves
little for the fisherman or hiker to
desire. Perhaps it is because of
Virginia’s absence of a professional
team, or because of Brett Favre’s
“gunslinger style” as Jackson terms
it, that the Green Bay Packers are
his team of choice. Having played
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quarterback in high school, football
is as familiar to him as the writings
of Samuel Beckett.

These simple but sincere passions
are certainly reflective of Jackson’s
relaxed and contemplative disposi-
tion. As his English advisor Barry
Maine so aptly put it, “For all his
talents and accomplishments in the
study of science and the humanities,
Chris is a modest, soft-spoken,
and unassuming young man.” Even
more to the point, as Maine said,
“You ask him a question and he
really takes off with it.” Perhaps it
is Jackson’s approach to academia
that has contributed to this balanced
and thoughtful character, or perhaps
humility and inquisitiveness are pre-
cisely what led him to his unique
pursuit of academia, and success, at
Wake Forest.
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Ad man Joe Lawson

takes his cavemen to Hollywood
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Advertising executive Joe
Lawson (*90) created the
iconic cavemen television
commercials to promote
insurance company GEICO3%
Web site— “So easy, a cave-
man can do it.”— while

at The Martin Agency in
Richmond, Virginia. Now
hes taken his cavemen

to Hollywood as the co-
creator and co-executive
producer of “Cavemen,”
which premiered on ABC

in October.

By Kerry M. King ('85)

Q.

So you must have a pretty glam-

orous life now in Hollywood?

A. Right now I live alone, in a mangy

Q.

A.

Q.

A.

apartment near UCLA that feels
like a rehab center. But I'm never
there so it doesn’t matter. My
clothes live there. My wife, Sheri,
and our daughter, Harper, moved
back to Richmond at the end of
the summer so Harp could start
school. We can’t really commit to
either place until we know what’s
going to happen with this show
and/or my writing career. It
great, the uncertainty of it all.

I haven't slept in months.

How did Wake Forest prepare you
for what you’re doing now?

I majored in economics; I thought
I was going to be a stockbroker

or business person of some sort.

I didn’t think it through as much
as I probably should've. By the
time I realized what I wanted to
do with my life, college was way
over. I didn't take a theater or act-
ing class until the last semester of
my senior year, but I really loved
them and obviously wish I had
discovered that whole arena earlier.

Was there anyone at Wake Forest
who was a mentor?

Wake Forest seems to breed or
exacerbate a positive expectation
from life. At least it did for me.
Or maybe that’s just the type of
students it attracts. Either way, I
left there feeling I could do any-
thing once I figured out what that
thing was. Of course, if this show
bombs, then TI'll realize I was wrong.



Q.

What did you do after graduation?

A.1took a job in a management-

Q.

A.

training program at a big pharma-
ceutical company. Then I held
various jobs in various places until
finally ending up at the Portfolio
Center in Atlanta. I joined the
Martin Agency in 1998 and resigned
when ABC bought the show.

You’re obviously well known for
the GEICO commercials, but what
were some of your other successful
campaigns?

GEICO has certainly been the
most rewarding creatively. The
NASCAR campaign, “We want

to race the truck. People love

the truck,” has been very effective
for UPS. The “Reward Your
Curiosity” campaign for Vanilla
Coke helped sell a ton of that
stuff when it launched. Some
weird campaigns for PING golf
clubs. It was all fun.

How did you develop the caveman
theme to sell car insurance?

It just sort of popped out one day
while working on a new TV cam-
paign for GEICO.com. We were
just sort of fed up with how po-
litically correct the culture had
become and how difficult that
made it to do our jobs well. So
we insulted cavemen, just to get

it out of our system.

Q. What inspired you to take the

characters from a 30-second
commercial to a sitcom?

A. We just liked the characters and

wanted to spend more time explor-
ing the different shades of their
personalities. We wanted the chal-
lenge of taking them from being a
bunch of grumpy furballs to a team
of underdogs. If we succeed, it will
be because the audience related to
the cavemen on a human level,
which is a strange thing to say, but
technically makes sense. I think.

Q. In the online bios for the three

cavemen, you give their alma maters
as Carnegie-Mellon, Penn State,
and the University of Pittsburgh—
what, no love for Wake Forest? But
wait, one of the cavemen’s favorite
Web sites is collegehumor.com.
Hmmm, do you know those guys?
(See page 44.)

A. The only one that could've gotten

into Wake is Andy, but he chose
Penn State because he wanted to
stay close to home. I don’t know
the College Humor guys personal-
ly, but 'm a fan of the site and
Nick Kroll, the actor who plays
Nick the caveman, is friends with
them. Or at least he says he is.

Q. Do you know Carol Barbee ('81),
who’s the executive producer of
“Jericho”?

A.1don’t know Carol, but I Googled

her and she seems very nice. I'd

love for the cavemen to appear on
“Jericho,” especially since that fan

base is so rabid. Plus, it makes
perfect sense—cavemen are
incredibly resilient. If they can
survive the Ice Age, why not a
nuclear attack? For now, let’s just
hope they survive the critics.

Q. Any resemblance between the
cavemen and any one you knew
at Wake Forest?

A.1didnt know him personally,
but the Demon Deacon is not
uncavemanlike.
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Prime Time

Veteran television writer and producer Carol Barbee ('81)

oversees the lives of the residents of a small town in Kansas

as they struggle to survive in the aftermath of a nuclear

attack in the CBS drama “Jericho,” which premiered last

year. The show, cancelled after its first season, is now

scheduled to return this winter with seven new episodes.

Barbee, the show’ executive producer; lives in Santa Monica,

California, with her husband, actor and playwright Carlos
LaCamara, and their two sons, Lucas (14) and Diego (10).

Q. How did Wake Forest prepare you
for a career in Hollywood?

A. 1 was lucky enough to be a part
of the theatre department in the
new/current theater arts building.
Dr. [Harold] Tedford, Dr. [Don]
Wolfe, and Ms. (Caroline)
Fullerton were wonderful teach-
ers, mentors, and friends. Dr.
Wolfe had the greatest, most
generous laugh, and Dr. Tedford
told the funniest stories. Ms.
Fullerton was instrumental in
my going to UCLA. The fact that
she thought I could get an MFA
in acting made me feel I could.

I loved the Wake Forest theatre
department. I felt at home there.

Q. How did you break into acting?

A. After T graduated from UCLA, 1
did a lot of theater in Los Angeles
and joined a theater company
called City Stage, of which I am
still a member. An agent signed

By Kerry M. King ('85)

me from a play and I started
working in television (and a little
bit of film). I worked mostly in
one-hour dramas. The format just
seemed to fit me. I could do the
dramatic, emotional material but I
would always try to find a way to
bring a little humor to the scene.
When I began writing, the one-
hour format came naturally to me.

. You had guest parts on *90s hits

such as “LA Law,” “The Fresh
Prince of Bel-Air,” “Blossom,”
“Northern Exposure,” “Ellen,”
and “JAG,” so why did you decide
you had a better future behind
the camera?

.1 was always meant to be a writer,

from an early age. I wrote poetry
and stories, songs. But I knew that
first I needed to have an interest-
ing life. I needed life experience
so I'd have something to write
about. Ten years of being an



actress gave me that. When 1
finally found a story I wanted to
tell, I was ready. I took classes in
the writing program at UCLA
Extension until I completed my
screenplay. That screenplay won
an award UCLA gave in conjunc-
tion with DreamWorks Studio.

Q. Then you got your first major
writing gig on “Providence”?

A. They were having a hard time
finding female writers for
“Providence,” which had not yet
premiered. The producers liked
my material and hired me to write
a script. The show premiered to
great numbers, they put me on
staff, and I was there for five
years. When “Providence” was
cancelled, I was hired onto the
staff of “Judging Amy.” The next
year, I was asked to run the show,
and I had one of the best creative
experiences of my life there. I
learned so much about running a
writing staff, arching out a season
of stories, handling network
notes, and creative collaboration.

Q. How did you land on “Jericho”?

A.1did a year on a Bruckheimer
crime drama (“Close to Home”)
just to see if I could tell those
types of stories. When that season
was coming to a close, CBS asked
me to run one of their pilots. I
chose “Jericho.” I loved the small
town of it. The characters. Ordi-
nary people in extraordinary cir-
cumstances. And I'm a bit of a
sci-fi geek. I loved the speculative
fiction aspect. I also thought it
would be a hit and I was excited
to do something so different than
what I had done.

Q. What does an executive producer do?

A. The executive producer is the
boss, and in television, the EP is
also the head writer. I spend time
in the writers’ room hearing story
pitches; reading scripts, and giv-
ing notes; popping into editing to
watch a cut or work on particular
scenes; fielding calls from the
network and the press—then
heading to the set to watch film-
ing to be sure the director is
making his day (shooting all of
the scenes scheduled for that day)
and getting the coverage and per-
formances we need. I also check
the pages to be shot the following
day and rewrite them if necessary.

Q. “Jericho” is heavily layered, so
how do you keep it all straight?

A. When we sit down to arc out a
season, we talk about the big
ideas for the run of the series,
then the big ideas for the current
season. Once we figure out how
far we want the story to go in the
number of episodes we h